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EXECUTIVE SUMMARY
In British Columbia, compared to other provinces, there are 
more small businesses per capita, they employ a larger share 
of the workforce, and self-employment is more common 
than in any other province. The vast majority of businesses are 
small businesses – 98 per cent. In a province with 5.1 million 
people and 523,600 small businesses, roughly one-in-ten 
British Columbians are small business entrepreneurs of some 
kind, from private tutors to professional firms to exporting 
manufacturers and more.

The 2021 B.C. Small Business Profile gives data and analysis 
on small businesses and their impact on B.C.’s economy in 
2020. Defined as businesses with fewer than 50 employees, 
small businesses have long played a critical role in B.C.’s 
growing economy. The information here can help policy 
makers support small businesses to better position them 
to scale-up and grow by identifying areas of opportunity 
and highlighting areas in which B.C.’s small businesses have 
been successful. 

This is the 25th annual Small Business Profile, but 2020 was 
not a normal year and this year’s version will reflect that. 
The COVID-19 pandemic took a heavy toll around the world. 
Whereas the report has always intended to analyze long-term 
trends and to keep its statistics comparable from year-to-
year, this year’s report pays special attention to short-term 
(one-year and monthly) statistics that show what effect the 
pandemic had on small businesses and their employees in 
B.C. For example, B.C. lost relatively more jobs during the early 
months of the pandemic than almost any other province 
(15.5 per cent between February and April 2020, third hardest 
hit in the country) but also recovered those lost jobs more 
quickly than any other province (by June, employment in B.C. 
was 0.5 per cent above pre-pandemic employment). 

This report provides vital statistics on small businesses in 
2020. Small businesses employed almost 1.1 million people 
or 43 per cent of all workers and were responsible for nearly 
one-third (31 per cent) of all payrolls. In 2020 on average 

and compared to other provinces, B.C. lost more jobs in 
the small business sector relative to our size (we lost 6.6 
per cent of employment in the sector), but still leads the 
country in growth over the five-year period of 2015 to 2020. 
All regions of B.C. saw a decline in the number of small 
businesses in 2020, with the Northeast and Cariboo seeing 
the largest losses.

Demographics of self-employed people show that, on 
average, they tend to be older, male, work longer hours 
and are less likely to be an Indigenous person compared to 
employees. Women are still a vital and growing part of self-
employment, comprising 39 per cent of all business owners 
in B.C. in 2020, just above the national average. Indigenous 
people are self-employed at a rate of 11.4 per cent, also just 
above the national average.

Small business in B.C. accounted for 34 per cent of overall 
gross domestic product (GDP) in 2020, and the 9,000 
medium and large sized businesses accounted for the 
other 66 per cent of GDP. Taken together, GDP, salary 
and employment estimates present a broad picture of 
productivity. Larger firms tend to be more productive, 
support higher investment, and pay higher wages (on 
average $9,400 more per year) than small businesses. At the 
same time, B.C. has the smallest gap between small and 
large business salaries in the country. Strategies that support 
B.C.’s small businesses to scale-up and grow will help our 
province innovate and prosper.

Small business exporters shipped almost $15 billion worth of 
goods abroad in 2020, 36 per cent of all goods exports. There 
were almost 6,000 small business exporters, 86 per cent of all 
exporting firms.

Small business is big business in B.C. Our province’s ability 
to compete as a desirable place to live, invest and do 
business is thanks in large part to the contributions small 
businesses make to the economy.
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HIGHLIGHT FIGURE 2
Number of Self-Employed Business Owners  

in British Columbia, 2020

Source: Statistics Canada / Prepared by BC Stats

HIGHLIGHT FIGURE 4
Export Intensity for Small Businesses by Province, 2020

Source: Statistics Canada / Prepared by BC Stats

HIGHLIGHT FIGURE 1
Percentage of Businesses by Size  

in British Columbia, 2020

Source: BC Stats using data supplied by Statistics Canada

HIGHLIGHT FIGURE 3
Small Business Contribution to GDP by Province, 2020

Source: BC Stats using data supplied by Statistics Canada
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HIGHLIGHT FIGURE 5
Breakdown of Businesses by Size in British Columbia, 2020*

Number of  
businesses

Per cent  
of total

Growth  
2015-2020 (#)

Growth rate  
2015-2020

Total businesses with 0 to 4 employees  444,000 83% 46,000 11.6%

Self-employed without paid help  326,500 61% 38,100 13.2%

Businesses with 1 to 4 employees  117,500 22% 7,900 7.2%

Businesses with 5 to 9 employees  38,500 7% 1,500 3.9%

Businesses with 10 to 19 employees  25,200 5% 2,000 8.7%

Businesses with 20 to 29 employees  9,100 2% 600 7.7%

Businesses with 30 to 49 employees  6,900 1% 600 9.0%

Total small businesses  523,600 98% 50,700 10.7%

Total large businesses (50+ employees)  8,700 2% 1,000 12.7%

Total all businesses  532,400 100% 51,700 10.8%

* Figures do not add due to rounding

Source: BC Stats using data supplied by Statistics Canada
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A fertile business environment can be advantageous 
to a province’s competitiveness, stimulating business 
formation and growth. B.C. compares favourably with 
other provinces in its strength in several key business 
stimulus indicators, some of which are highlighted 
here. Lower levels of taxation can stimulate investment, 
while an overall vibrant economy can encourage 
a skilled labour pool and business networking 
opportunities.

The small business tax rate in B.C. (2.0 per cent in 2021) 
remains among the lowest in the country, on par with 
Alberta and Saskatchewan (each 2.0 per cent), and only 
higher than Manitoba, where the small business tax 
rate is zero. Since Quebec dropped its rate in 2021, it 
no longer has the highest small business tax rate but is 
tied with Ontario at an effective rate of 3.2 per cent.  

Small Businesses Tax Rates, by Province, 2021

Source: B.C. Ministry of Finance / Prepared by BC Stats 

Another measure of the overall health of an economy 
and business environment is strong building activity. 
The value of building permits issued in the province 
amounted to almost $17 billion in 2020, an 11.3 per cent 
decrease from 2019. Nationally, planned spending fell 
1.8 per cent in 2020 to $101 billion. On a per capita basis, 
$3,280 of non-residential building permits were issued 
in 2020 in B.C., which is the second-highest rank in the 
country after Prince Edward Island and 23.3 per cent 
higher than the national average.

Spotlight on British Columbia’s Business Landscape:  
Some Key Indicators

Value of Building Permits Issued, by Province,  
Growth 2019-2020

Source: Statistics Canada / Prepared by BC Stats 

Unlike building permits, high numbers of bankruptcies 
indicate a less favourable business environment, but B.C. 
had the second lowest business bankruptcy rate in the 
country after Prince Edward Island. In 2020, B.C.’s rate was 
0.12 bankruptcies per 1,000 businesses, or a total of 80 
business bankruptcies. The rate of bankruptcies went up 
only slightly in 2020 in B.C. (from 0.10 in 2019 to 0.12), 
whereas it fell in most other provinces, likely the result 
of the business supports put in place because of the 
COVID-19 pandemic. Whether there is a tide of delayed 
bankruptcies waiting to happen is unknown, but as of 
May 2021 there had been no significant increase. BC 
Stats publishes bankruptcy data for B.C. on its website 
and will continue to monitor the figures.

Business Bankruptcy Rates, by Province, 2020

Source: Innovation, Science and Economic Development Canada / Prepared by BC Stats
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SMALL BUSINESSES AND COVID-191

The COVID-19 pandemic made 2020 an out of the ordinary year for small businesses.

By May of 2020, about 10 per cent of businesses in B.C. had closed.2 Some of the worst-hit industries 
included those where small businesses are most prevalent, like food and beverage services (21 per cent 
closed by May), arts, entertainment and recreation (17 per cent), and “other” services (17 per cent, and 
largely represented by personal care and repair and maintenance businesses).

Fortunately, many of those businesses soon reopened.3 B.C. also saw new entrants during the pandemic. 
As of April 2021, there were 2.2 per cent more active businesses in B.C. than there were in February 2020. 
Industries such as accommodation had not recovered fully (still 1.1 per cent fewer active businesses), 
while the construction and professional services industries were up by a healthy five to six per cent.

FIGURE C-1
Change in the Number of Active Businesses in B.C. for Selected Industries,  

April 2021 Compared to February 2020

Change at 
minimum 

point

Date of  
minimum

Businesses 
closed by 
that date

Recovery – per 
cent change as 

of April 2021

Business sector industries -10% May-20 -15,300 +2.2%

Accommodation -14% May-20 -200 -1.1%

Arts, entertainment and recreation -17% May-20 -500 +0.6%

Construction -8% Apr-20 -1,600 +5.3%

Food and beverage services -21% May-20 -1,600 -0.9%

Other services -17% May-20 -1,800 -1.0%

Professional, scientific and technical services -3% Jun-20 -600 +6.0%

Retail trade -12% May-20 -1,800 +0.1%

Source: BC Stats using data supplied by Statistics Canada

While some of these closures were undoubtedly part of the regular churn of business, the impact of 
COVID-19 was still dramatic. Prior to the pandemic, about 7,000 businesses closed in an average month 
in B.C. while a similar number opened for the first time or reopened after being temporarily inactive. 
During the first wave of the pandemic, March through May 2020, about 13,500 businesses were closing 
per month. However, as businesses recovered during the latter half of the year, 2020 as a whole only 
saw an average net loss of about 180 businesses per month. In the first four months of 2021 there has 
been a net increase of 730 new businesses per month.

1 Note that this section is up to date to August 26, 2021. The data here looks at month-to-month comparisons and does not align with statistics in other parts of the report, which are annualized.
2 Statistics Canada, Experimental estimates for business openings and closures. Table 33-10-0270. This data measures businesses in the national Business Register on a monthly basis and defines that 

a business is active or “open” when it files a mandatory payroll return and has any employment in a month.
3 Results from the Canadian Survey on Business Conditions suggests that by October, 23.6 per cent of B.C. businesses had shut down temporarily but had since reopened.
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FIGURE C-2
Average Monthly Business Openings and Closings in B.C., 2015-2021

Source: Statistics Canada / Prepared by BC Stats

Employment Impacts
In terms of employment, B.C. lost 370,000 jobs between February and April 2020 and the unemployment 
rate shot up from 5.1 to 13.4 per cent. Many more people were affected in other ways – by April;

• 233,000 people were still employed but worked zero hours, 

• 39,000 worked less than half their hours, 

• 128,000 additional people were on temporary layoff, and 

• 188,000 others wanted work but weren’t looking because they didn’t expect to find it.4

Industries were impacted very differently. Figure C-3 shows the worst point of the pandemic for 
employment (in green) and how much it had recovered by June 2021 (in yellow), represented as a 
percentage of the industry’s employment in February 2020 (the orange line). The 54,000 jobs in the 
arts, entertainment and recreation sector were affected the most: at the worst point of the pandemic 
they had lost 62 per cent of their employment and as of June 2021 they’re still down by 37 per cent or 
almost 20,000 jobs. More jobs overall were lost in accommodation and food services, which employed 
225,000 people in February 2020. By April 2020, the sector had lost 54 per cent of employment, and as 
of June 2021 was still down by 20 per cent or almost 45,000 jobs.

Other industries which represent a large number of small businesses but weren’t as severely affected 
include the professional, technical and scientific services sector; retail trade; and construction.

See Appendix 3 for a chart and table of employment effects at a more detailed industry level.

4 Statistics Canada. See the Labour Force Survey Supplementary Indicators.
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FIGURE C-3
Change in Employment by Industry, Indexed to the Level of Employment in February 2020

Note: To judge the scale of the changes, the number before the industry name indicates the level of employment in February 2020.

Note: Does not include agriculture, fishing and hunting.

Source: BC Stats using Statistics Canada data.
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Across Canada, B.C. suffered the third-largest decline in employment during the pandemic but has also 
had the strongest recovery. Whereas the province had lost 15.5 per cent of all jobs by April 2020, by May 
2021 employment was back to 99.0 per cent of the pre-COVID (i.e. February 2020) level. Only Quebec and 
Nova Scotia lost relatively more jobs during the pandemic (19.0 per cent and 16.1 per cent, respectively). 
In terms of recovery, New Brunswick was a close second at 98.8 per cent of its pre-COVID employment.

FIGURE C-4
Employment Changes During the COVID-19 Pandemic, by Province
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Canadian Survey of Business Conditions
During the pandemic, Statistics Canada partnered with the Canadian Chamber of Commerce and 
began surveying businesses across Canada on a wide variety of topics. For example, responses to their 
first survey in April 2020 indicated that 10 per cent of B.C. businesses had laid off their entire workforce 
due to COVID-19, with the impact especially pronounced for businesses with fewer than 20 employees. 
Thirty-nine per cent of businesses in B.C. said they had laid off at least some staff while 41 per cent had 
reduced staff hours or shifts. 

Surveys also showed the different impacts among Canada’s provinces. As of May 2020, 18 per cent of 
B.C. businesses said they had voluntarily closed temporarily and 12 per cent had closed because of 
government mandate. Taken together, B.C. had the second-lowest level of voluntary and mandatory 
business closures in Canada (30.0 per cent of businesses combined) after Manitoba (28.3 per cent). 
Quebec was the clear outlier, with 48.2 per cent of businesses being closed by government mandate 
and a further 15.0 per cent closed voluntarily.

FIGURE C-5
Per Cent of Businesses that Closed During the COVID-19 Pandemic, as of May 2020, by Province

Source: Statistics Canada (CSBC) and BC Stats.

For all of 2020, 18 per cent of B.C. businesses said their revenue had decreased by 40 per cent or more. 
Businesses in the accommodation and food services sector suffered the most, followed by those in the 
arts, entertainment and recreation sector.

5 CFIB reports that an index above 50 signifies that owners that expect their business to perform better in the next year outnumber those that expect a weaker performance. CFIB suggests that an 
index level between 65 and 70 is to be expected when an economy is growing at its potential. British Columbia’s index has been below that range since April 2018, which implies that many small 
businesses in the province have been less optimistic about their prospects and operating below their potential for the past two years.
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FIGURE C-6
Per Cent of B.C. Respondents Who Said Their Revenue  
Decreased by 40 Per Cent or More in 2020, by Industry

Source: Statistics Canada and BC Stats.

Government help came in many forms: zero-interest and partially forgivable loans, wage subsidies, rent 
subsidies, and others. In B.C., 52 per cent of respondents to the January 2021 Canadian Survey on Business 
Conditions reported that they had received funding through the Canada Emergency Business Account 
(CEBA) and 39 per cent through the Canada Emergency Wage Subsidy (CEWS). Broadly speaking, smaller 
businesses (with one to four and five to 19 employees) were more likely to access zero-interest and partially 
forgivable loans through the CEBA, while larger businesses were more likely to access the wage subsidy. 

FIGURE C-7
Sources of Funding Approved of Received During the Pandemic, by Business Size

Source: Statistics Canada and BC Stats.
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Small Business Outlook
The Business Barometer Index, published by the Canadian Federation of Independent Business (CFIB), 
measures small business confidence.5 Amid COVID-19 impacts, business confidence fell to historic lows, 
with B.C. recording 28.8 on CFIB’s index at the end of March 2020, slightly below the national average of 
30.8 in the same period.

Business confidence has since improved, with B.C.’s long-term (12-month outlook) Business Barometer 
Index at 69.5 as of July 2021, just above the national average of 69.4. 

FIGURE C-8
CFIB Business Barometer Index, 2011-2021

Source: Canadian Federation of Independent Business / Prepared by BC Stats
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1. SMALL BUSINESS 
GROW TH

This section monitors the annual performance of the small business sector by counting the number 
of small businesses by size, industry and region. 

What is a small business?
A business can be classified according to production levels, revenues or other means, but the 
most common definitions focuses on the number of people employed. In B.C., a small business 
is defined as one with either fewer than 50 employees, or a business operated by a person 
who is self-employed without paid help.

1 SMALL BUSINESS 
GROW TH

Photo does not represent physical 
distancing measures in place 
during the COVID-19 pandemic.
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Life Story
Missy has been a professional makeup artist for over 16 
years. She grew up in Salmon Arm, B.C.  and then moved 
to Vancouver, B.C. to study makeup artistry at the Blanche 
MacDonald Centre. Missy then worked in management roles for 
several professional makeup companies before returning home 
to Salmon Arm. 

What motivated you to start your own business?
I began freelancing when I returned to Salmon Arm and then 
discovered clean beauty. I decided that I wanted to work 
with clean products. However, I could not find professionally 
performing products that met my standards, so I took matters 
into my own hands and made my own! I pre-launched with a 
biodegradable glitter collection in 2018 and MisMacK officially 
came to the market in 2019.

How has your business been impacted by and 
adapted to the COVID-19 pandemic? 
MisMacK launched right before the COVID-19 pandemic and 
was impacted a great deal. Previously I was focusing on selling 
wholesale to retailers, and then all those salons, spas and retail 
stores shut down. I was forced to pivot to direct-to-consumer 
sales and focus on my online presence to survive. 

Within a week of the COVID-19 shutdown, we became the 
first makeup brand in Canada to offer online consultations and 
makeup lessons to customers all over North America. When it 
became safe to open again, I set up a small distribution centre 
in my basement for customers to get products and lessons 
in person. With support from the community and advisory 
services from Small Business BC, MisMacK kept growing. 
We expanded out of my basement and created a unique 
concept store that offers retail, consultations, lessons and 
complimentary pampering sessions for customers. 

This pivot ended up being the best thing that could have 
happened to us. We are now opening a second store in Victoria. 

What challenges did you encounter while growing 
your business, particularly in a rural area? 
The biggest challenge was getting the word out and realizing 
that nobody is going to build my business but me. I had to 
hustle every day and go out and speak about the products to 
get people in the store to experience them. 

Small Business Spotlight: 
Missy MacKintosh | Owner 
MisMacK Clean Cosmetics, Est. 2019

Before I opened an in-person store, only 20 per cent of  
Salmon Arm knew about the business – even though I had  
won the local Shuswap Launch-A-Preneur business 
competition. With hard work and pivoting my business, I 
overcame these challenges.

What would be your advice for others starting a 
business?
Fail into your flow – don’t be afraid of failure because that’s how 
you grow. It takes pivoting and trying new things until you find 
what works.  

How do environmental sustainability and clean 
cosmetics fit into your business? 
Makeup is a self-regulated industry with lots of toxic ingredients 
and green-washing in marketing where brands can claim 
their products are “clean” without explaining what that means. 
MisMacK is all about full circle sustainability and follows a 
model we call T.E.S.S.S. (transparency, ethics, sourcing, safety 
and sustainability) to explain what true clean beauty means 
to us. Our products are also all multipurpose to minimize 
consumption and the feeling of being overwhelmed by owning 
too many products. 

The Bottom Line: 
• MisMacK has four full-time staff and three part-time staff 

across two store locations. 

• Since opening the first store location in March 2021, sales 
have increased by 726 per cent. MisMacK now has a second 
store in Victoria and Missy hopes to one day open five more 
stores across Canada in addition to locations in Paris, London, 
New York and Los Angeles. 

• MisMacK recently released two new products and has more 
on the way. 

• This year, MisMacK’s Art Shadow line won first Place in Best 
Eye Colour at the Global Clean Beauty Awards and MisMacK 
was also a finalist in three categories for the Small Business 
BC Awards.
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How many businesses operate in British Columbia and 
how is this number changing?
There were a total of 532,400 businesses in B.C. in 2020. Of these, 98 per cent (523,600) were small 
businesses with fewer than 50 employees. 

That means that in a province of 5.1 million people, roughly one-in-ten are small business owners. The 
majority of these (61 per cent) are individuals who are self-employed without paid help, but the remainder 
run businesses that employ others. 

The number of active small businesses in B.C. fell 2.3 per cent, or 15,100, in 2020. The largest decline 
occurred among people who are self-employed without paid help, which fell by 11,700, or by 3.5 per cent.

In the five years since 2015, the number of small businesses in B.C. grew by 10.7 per cent, or by 50,700 
businesses.

FIGURE 1.1

Growth of Small Businesses in British Columbia

Source: BC Stats using data supplied by Statistics Canada
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What is the size distribution of small businesses?
In 2020, 85 per cent of the small businesses operating in B.C. were micro businesses, employing fewer 
than five employees, and 73.5 per cent of micro businesses are self-employed people without paid help. 
See figure 1.2a for the detailed breakdown of businesses of all sizes in B.C.  

FIGURE 1.2a
Business Breakdown of Small Businesses, British Columbia, 2020

Number of  
businesses

Per cent of all 
businesses1

Per cent of small 
businesses1

Total businesses with 0 to 4 employees  444,000 83% 85%

Self-employed without paid help  326,500 61% 62%

Businesses with 1 to 4 employees  117,500 22% 22%

Businesses with 5 to 9 employees  38,500 7% 7%

Businesses with 10 to 19 employees  25,200 5% 5%

Businesses with 20 to 29 employees  9,100 2% 2%

Businesses with 30 to 49 employees  6,900 1% 1%

Total number of small businesses  523,600 98% 100%

Businesses with 50 to 99 employees  5,400 1% -

Businesses with 100 to 149 employees  1,400 0% -

Businesses with 150 to 199 employees  600 0% -

Businesses with 200 to 249 employees  400 0% -

Businesses with 250 to 299 employees  200 0% -

Businesses with 300 or more employees  700 0% -

Total number of large businesses  8,700 2% -

Total number of all businesses  532,400 100% -

1 Figures do not add due to rounding

Source: BC Stats using data supplied by Statistics Canada

6 Note that utilities comprise only a small portion of this industry aggregation.
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FIGURE 1.2b
One-Year and Five-Year Growth of B.C. Businesses, by Size

Source: BC Stats using data supplied by Statistics Canada

In which sectors are small businesses concentrated?
There is great variety in the types of small businesses operating in B.C., from brew pubs, to small mask 
manufacturers, to digital content companies. However, four out of five (81 per cent) small businesses in 
the province are in service sector industries. The same proportion is observed among large businesses.

In 2020, the largest concentration of small businesses in the province was in professional and business 
services, which encompassed 23 per cent of B.C.’s small businesses. Included in this sector are a number 
of diverse activities, such as payroll services, building inspection services, graphic design services, and 
nanotechnology research and development. The industry with the next-most small businesses was 
construction, which accounted for 13 per cent of the small businesses in the province.

Figure 1.3a shows the industry breakdown for small businesses overall, while figure 1.3b breaks that 
down between small businesses with and without employees. 
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FIGURE 1.3a
Total Small Businesses With 0-49 Employees, by Industry, 2020

* “Primary” is comprised of the agriculture, forestry, fishing, mining, oil and gas industries.

Note: The total does not sum to 100 per cent as some businesses could not be classified by industry.

Source: BC Stats using data supplied by Statistics Canada

FIGURE 1.3b
Small Businesses With and Without Employees, by Industry, 2020

* “Primary” is comprised of the agriculture, forestry, fishing, mining, oil and gas industries.

Note: The industries with employees do not sum to 100 per cent as some businesses could not be classified by industry.

Source: BC Stats using data supplied by Statistics Canada
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Some industry groups are dominated by businesses without employees while others are not. For 
example, 83 per cent of small businesses in educational services are operated by self-employed 
individuals with no paid help, while only 25 per cent of businesses in accommodation and food services 
have no employees. 

FIGURE 1.4
Small Businesses by Industry, Proportions With and Without Employees, 2020

* “Primary” is comprised of the agriculture, forestry, fishing, mining, oil and gas industries.

Note: Utilities is not shown because the number of small businesses with employees is <200 and self-employment without paid help is very small and suppressed 
for confidentiality reasons.

Source: BC Stats using data supplied by Statistics Canada

Non-Standard Industries
This report contains information on non-standard industries that are not defined under the  
North American Industry Classification System (NAICS) used by Statistics Canada. The tourism,  
high technology and secondary manufacturing sectors are called “non-standard industries” and 
are composites of smaller parts of traditionally-defined industries under NAICS. Tourism, for example, 
includes data from parts of the transportation industry, accommodation and food services sector, and 
information, culture and recreation services sector, among others. High technology includes both 
manufacturing and services components.

Traditionally, B.C.’s economy has been defined by resource extraction, particularly forestry and mining; 
however, sectors such as tourism and high technology are increasingly taking on a more significant role 
in the economy, notwithstanding the major impact that COVID-19 has had on tourism in 2020. While 
the secondary manufacturing sector has not experienced much growth in recent years, value added 
manufactured products have the potential to become a key driver of economic growth in the future. 

High technology and tourism are particularly well-suited for development by small business as they 
are often not reliant on capital-intensive infrastructure. The basis for growth in this sector is often 
innovation, and services can be performed with few employees working in small plants, offices, or 
even homes. In the high technology sector, this is illustrated by the fact that small businesses comprise 
around 95 per cent of employers. Just like any other economic sector, tourism and high technology 
are likely to be impacted by negative changes in the overall economic environment. That said, high 
technology is more adaptable to help other sectors adjust to economic challenges.
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Life Story
Lawrence Lewis is a member of the We Wai Kai Nation on 
Vancouver Island. For years he worked to grow Indigenous 
communities, help them protect their rights and title, and 
enhance cultural and social values and priorities. He worked 
for multiple nations, the federal government and the 
provincial government. During this time, Lawrence gained a 
deep understanding of the bureaucratic processes related to 
Indigenous nations.

How did your business come to be and what 
motivated you to start it? 
Through years of work with First Nations, I was attuned to the 
absence of software developed specifically for First Nations 
to advance their interests. I had a vision to create technology 
solutions for First Nations to use. I surrounded myself with 
people that could build that technology and help bring that 
vision to life. We are now able to provide technology solutions 
for elections, membership, and engagement, to reduce costs 
and administrative strain for nations. 

How has COVID-19 impacted or shaped your 
business model? 
Initially, our clients and partners just shut down, and there was 
a three-month period when we didn’t do any business with 
First Nations. When we emerged from that period, what we saw 
was that the current COVID-19 experience had accelerated First 
Nations desire to embrace technology to serve their members. 

In early 2020, nations weren’t sure if their people were ready or 
would embrace the technology. By mid-2020 they couldn’t get 
the technology fast enough. COVID-19 helped people pivot and 
adopt new technologies.

As a company we originally laid people off, but quickly called 
them back and actually grew our company to meet the 
growing demand. 

What has been the greatest reward to date as a small 
business in your industry?
The greatest joy and reward is when I hear of a member who has 
gone online to renew their status card. We have removed barriers 
of cost, time and resources. The member no longer needs to 
get a passport photo or even leave their home to stay engaged 
with their community. Doing electronic voting and allowing 
members to feel more engaged is amazing, it brings real joy.

Small Business Spotlight: 
Lawrence Lewis | CEO & Founder  
One Feather, Est. 2014

What are some of the challenges of operating your 
business and how did you overcome them?  
Our challenges always have to do with our partners’ interests 
and ability to adapt to new technology. We are working to 
transition from paper forms and snail mail to secure electronic 
systems. Governments that we work with, from the federal 
government to the nations’ governments, are at least a decade 
behind on technological advances. A lot of what we do is act 
as thought leaders about digital sovereignty and how that 
supports Indigenous sovereignty. 

What advice would you give to aspiring Indigenous 
entrepreneurs or entrepreneurs?
Never give up. The thing about being an entrepreneur is that it 
is a lot of work, it is a state of mind, and requires a lot of passion. 
If I stopped every time somebody said something couldn’t, or 
shouldn’t, be done, I would have stopped a long time ago. 

You don’t have to be beaten up and broken because somebody 
says your idea won’t work. It gives you an opportunity to 
find a different way to solve the problem. Some things seem 
impossible as a whole concept, but if you break it down into 
individual, manageable pieces you can accomplish your vision. 

Also, the rewards aren’t always about money. The real joy and 
reward comes from making a difference, a change -- creating 
something that lifts our people up, leaves more on the table 
than when we arrived, and which has a positive and sustained 
environmental impact. 

The Bottom Line: 
• One Feather has 18 employees.

• One Feather aspires to increase their clients from 200 nations 
to 300 in the next five years.

• One Feather is aiming to increase its userspace from 300,000 
to 500,000 members.
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Which industries show the greatest increase in the number 
of small businesses with employees?
Between 2015 and 2020, the largest growth in B.C. small businesses with employees was recorded 
by the specialty trade contractors industry, which added 2,270 net new businesses. Specialty trade 
contractors are typically sub-contractors doing masonry, painting or electrical work for larger projects. 
With an increase of 2,200 net new businesses over the same period, the professional, scientific and 
technical services industry was the second-fastest growing sector in the province.

FIGURE 1.5
Number of Net New Small Businesses With Employees –  
Fastest Growing Sectors, British Columbia, 2015-2020†

† Excludes self-employed without paid help

Source: BC Stats using data supplied by Statistics Canada

The high technology, tourism and secondary manufacturing sectors each saw an increase in small 
businesses with employees between 2015 and 2020. There were 1,276 net new high technology 
businesses created in that period, while tourism operators saw a net addition of 675 businesses. The 
province’s secondary manufacturing sector experienced a more moderate net gain of 23 businesses 
over the period. 
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Tourism Sector in 2020
British Columbia has one of the largest tourism sectors in the country but it is struggling with 
the impact of the COVID-19 crisis. During these difficult times it may help to remember the 
importance of B.C.’s visitor economy.

In 2019, tourism generated $22.3 billion in revenue for businesses, individuals and government, 
employed 149,900 people, and was composed of 19,748 businesses, 92.2 per cent of which were 
small businesses. It accounted for $8.7 billion in real GDP (in 2012 dollars), which was 3.6 per cent 
of the provincial economy and a larger share than any other major province. With $7.2 billion in 
spending from international visitors, tourism was a larger export industry than all of mining or 
agriculture and food.6

As the border mostly remained closed to non-essential travellers through 2020, Statistics Canada 
reported that tourism spending in Canada dropped 48.8 per cent year over year in 2020, including 
36.9 per cent less spending from domestic tourism and 81.8 per cent less from foreigners.7

Available data for B.C. show a similar picture. Employment in key tourism industries fell by  
28.4 per cent or over 87,000 jobs, the number of U.S. and overseas visitors fell by 83.9 and  
86.3 per cent, respectively, hotel revenue fell by 55 per cent or almost $1.8 billion, and revenue  
at restaurants and bars fell by 25.4 per cent or $3.3 billion.

6 Destination BC. 2019 Value of Tourism. https://www.destinationbc.ca/content/uploads/2021/04/2019-Value-of-Tourism_2021_FNL.pdf 
7 Statistics Canada. National Tourism Indicators.

Tourism Industry Key Indicators

2019 2020 Change (%)
Employment in key tourism industries* (thousands)

Food & beverage services 197.0 143.8 -27.0%

Accommodation 40.4 26.7 -33.8%

Arts, entertainment & recreation 54.1 35.2 -35.0%

Air transport 16.0 14.4 -9.9%

Subtotal key industries 307.6 220.1 -28.4%

Hotel industry

Occupancy rate (%) 70.8 39.4 -44.3%

Room rate ($ per night) 189.4 137.4 -27.5%

Room revenue ($ millions) 3,199 1,440 -55.0%

Travellers entering B.C. (thousands)

US visitors 6,318 1,018 -83.9%

Overseas visitors 2,291 314 -86.3%

YVR domestic passengers 12,681 4,241 -66.6%

YVR international passengers 13,699 3,059 -77.7%

Restaurants and bars

Food services receipts ($ millions) 12,396 9,291 -25.0%

Drinking places receipts ($ millions) 752 523 -30.4%

Subtotal restaurants and bars 13,147 9,814 -25.4%

Source: Statistics Canada / Prepared by BC Stats

* Industries here are not a comprehensive list of the industries in the official tourism satellite account but are the closest based on available data.

https://www.destinationbc.ca/content/uploads/2021/04/2019-Value-of-Tourism_2021_FNL.pdf
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Which industries show the fastest rates of growth in new 
businesses with employees?
Among standard NAICS industries,8 the fastest growth rate in number of B.C. small businesses with 
employees between 2015 and 2020 was in the telecommunications industry, at 163 per cent, with most 
of the increase occurring in 2017. Other industries with notable growth include beverage and tobacco 
manufacturing (81 per cent) and non-store retailers (31 per cent), which overtook funds, trusts and other 
financial vehicles for the third highest among the fastest-growing sectors over the past five years.

FIGURE 1.6
Sector Growth Rates for Number of Small Businesses With Employees, 2015-2020†

† Excludes self-employed without paid help

Source: BC Stats using data supplied by Statistics Canada

For the non-standard sectors, small businesses with employees in the high technology sector had the 
strongest growth rate, adding 13.5 per cent more businesses between 2015 and 2020. The tourism 
sector expanded by 4.2 per cent over five years (though there was a 1.0 per cent decline in 2020), 
while secondary manufacturing business counts inched up 0.4 per cent over the five-year period.

8 Data for industries with fewer than 100 small businesses are excluded from ranking in the sub-sector growth analysis in order to avoid inflated growth rates for 
industries with smaller numbers of businesses (e.g., an increase of one business in an industry with just one existing business would equal a 100 per cent rate 
of growth).
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How does the prevalence of small businesses in  
British Columbia compare with other provinces?
On a per capita basis, Western Canada leads the country in number of small businesses. In 2020, there 
were 101.7 small businesses per 1,000 people in B.C. This is a decline from 105.3 per 1,000 in 2019, but 
still well above the national average of 85.2 and the largest number among provinces. Alberta (95.1) 
ranked second, followed by Saskatchewan (91.2). Newfoundland and Labrador had the lowest number 
of small businesses per capita (60.8 per 1,000 people).

FIGURE 1.7
Small Businesses per 1,000 People, by Province, 2020

Source: BC Stats using data supplied by Statistics Canada

B.C. has led the country in small business growth over four of the last five years but this changed in 2020 
when Prince Edward Island reported a larger increase (relative to the size of its population) in the number 
of self-employed people without paid help. Between 2015 and 2020, the number of small businesses in 
B.C. climbed 10.7 per cent, compared to 18.6 per cent in PEI and 10.0 per cent in Ontario. 

FIGURE 1.8
Small Business Growth, by Province, 2015-2020

Source: BC Stats using data supplied by Statistics Canada
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Which regions have the greatest number of  
small businesses?
As would be expected, the majority of small businesses are in the Lower Mainland, but we find  
that the Northeast region has the highest per capita concentration of small businesses at 110.2 per 
1,000 population, followed by Thompson-Okanagan at 103.8, then Mainland/Southwest at 102.9.  
These three regions all have a higher share of the province’s small businesses compared to their share  
of the population.

FIGURE 1.9
Small Business (SB) and Population Distribution by Region, British Columbia, 2020

Source: BC Stats using data supplied by Statistics Canada

9 Note that it is possible that the Cariboo region also saw a small decline in businesses given that the count of self-employed without paid help is rounded to 
the nearest hundred, such that the figure could be plus or minus 50 from what is published by Statistics Canada, and given that the increase in businesses with 
employees was less than 50 in that region.
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FIGURE 1.10
Small Businesses per 1,000 People by Region, British Columbia, 2020

Source: BC Stats using data supplied by Statistics Canada

In which regions are the greatest numbers of  
small businesses forming?
All but one region experienced a rise in the number of small businesses between 2015 and 2020. The 
Cariboo had the highest growth with an 18.5 per cent jump, or around 2,400 net new businesses over 
the five years. Cariboo’s gain was composed of a large increase (2,500 or 37 per cent) in the number of 
self-employed people without paid help and a slight decrease in the number of small businesses that 
employ others. The next fastest growing regions were the Thompson-Okanagan and Kootenay regions. 
The Northeast witnessed a large decrease, both in the number of people who are self-employed with 
no paid help (minus 2,000) and in businesses with employees (500, or 11 per cent fewer).

FIGURE 1.11
Net Change in Number of Small Businesses, by Region, 2015-2020

Total, 2020 Net change (#) Growth rate

Vancouver Island/Coast 87,400 8,400 10.7%

Mainland/Southwest 324,400 32,700 11.2%

Thompson-Okanagan 63,300 7,600 13.6%

Kootenay 16,300 1,700 11.7%

Cariboo 15,300 2,400 18.5%

North Coast & Nechako 7,000 < 50 0.7%

Northeast 8,000 -2,500 -23.7%

Provincial Total† 523,600 50,700 10.7%

† Figures do not add to the total because the provincial total includes some businesses for which the region is unknown.

Source: BC Stats using data supplied by Statistics Canada
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Small business expansion by industry varied by region, but construction was the top growth industry 
for most regions, with health, education, and finance, insurance and real estate also ranking high across 
the province. 

In what regions are the non-standard sectors growing  
the fastest?
Most of the small business growth in B.C.’s high technology sector was concentrated in the more 
populated regions of the province: Mainland/Southwest (17.3 per cent), Thompson-Okanagan 
(12.8 per cent) and Vancouver Island/Coast (11.4 per cent) all saw strong growth in small high tech 
businesses between 2015 and 2020. The number of high technology businesses in the Cariboo  
(2.0 per cent) and Northeast (3.4 per cent) declined in the five-year period.

The Kootenays saw the largest rise in small tourism-related establishments, with a 6.7 per cent increase, 
followed by Thompson-Okanagan (5.0 per cent). The number of small tourism businesses grew in five of 
the seven regions, all except Cariboo and North Coast/Nechako which saw decreases.

The number of small businesses in secondary manufacturing grew overall in B.C. by 0.4 per cent over 
the past five years. The Kootenays and Vancouver Island and the Coast grew fastest, each by 5.5 per cent, 
whereas the number of secondary manufacturing small businesses fell by 10.5 per cent in the Cariboo, 
representing a decrease of under 20 businesses.

For detailed regional data by industry, see Appendix 1.
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Life Story
Andy was first exposed to sawmills while working on a ranch in 
1973 after moving to B.C. from Ontario. He officially started his 
career in sawmills 15 years ago when he saw one for sale and 
has been building them ever since. 

What motivated you to start your own business?
For my first two sawmills, I saw a need and an opportunity to 
make use of the dry pine beetle-infested wood that wasn’t 
being used by bigger mills. My third sawmill, Seaton Forest 
Products is located west of Smithers, B.C. and is well-positioned 
to process the dry balsam logs (other mills are too far away) 
then easily transport them to the coast for shipping to Asia. 
This business was also an opportunity to provide employment 
opportunities to my community. 

How has your business been impacted by, and 
adapted to, the COVID-19 pandemic? 
As the mill is outdoors, we were lucky to be able to continue 
working during this time. However, we developed and adapted 
to COVID-19 restrictions (including social distancing and 
increased handwashing) right away to keep all our staff safe. 
We received federal funding, including the Canada Emergency 
Response Benefit and the Canada Emergency Wage Subsidy, 
which helped during difficult periods. We also received 
provincial funding through the Forest Enhancement Society of 
BC, to help transport logs from areas beyond our economic limit. 

How has your experience been as a small business 
working on major projects such as the Coastal 
GasLink?
We sold the Coastal GasLink pipeline parts for about a year. 
Coastal GasLink projects are a small percentage of our work but 
gave us a much-needed boost when prices for our products 
were low. Our employees and community have been very 
supportive of this partnership. 

Small Business Spotlight: 
Andy Thompson | Manager and Co-owner  
Seaton Forest Products LTD., Est. 2016

How does environmental sustainability and 
responsible development fit into your business?
We have a sustainable business model that exclusively uses 
dry, dead balsam left behind by other mills and create a useful 
product. If we weren’t using this dry wood it would otherwise 
be burned, damaging the environment and air quality in the 
community. 

As a small mill, Seaton Forest Products practices responsible 
development by processing smaller amounts of wood per job 
that it provides, while other mills produce huge amounts of 
wood with fewer jobs per cubic meter. We can feel good about 
providing local employment, investing and spending money 
in the community and being environmentally responsible with 
our business practices. 

How has your local community played a role in  
your business? 
We could not have built this business without our local 
community and employees. Although it can be difficult 
finding employees, and it was initially for us, we now typically 
employ around 25 local people, some of whom have been 
with us since the beginning. Many of our jobs are entry-level, 
and we provide on-the-job training. We are also located close 
to the Wet’suwet’en First Nation, who make up 75 per cent of 
our employees. 

In addition, we partner with the local Pinnacle renewable energy 
plant and sell them our wood chips to further limit waste.  

The Bottom Line: 
• Seaton currently has 22 employees and two contractors, 

including two women. 

• Seaton’s sustainable operations process dry balsam to ship  
to Asia.  

• Lumber prices have come back up and the company is  
doing well. 
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2. SMALL BUSINESS 
EMPLOYMENT

How many jobs does the small business sector provide  
in British Columbia?
Small businesses in B.C. employed around 1,081,600 people in 2020, 54 per cent of private 
sector jobs or just over 43 per cent of total employment in the province. 

2 SMALL BUSINESS 
EMPLOYMENT
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FIGURE 2.1
Share of Total Employment in British Columbia, by Business Size, 2020

Source: BC Stats using data supplied by Statistics Canada

Self-employed individuals comprised 23 per cent of total private sector employment, while those 
employed by a small business accounted for 31 per cent. 

FIGURE 2.2
Private Sector Employment in British Columbia, by Size of Business, 2020

Employment Per Cent of Total*

Total small business employment  1,081,600 54%

   Self-employed  457,400 23%

   Employed by small business  624,200 31%

Large business employment  912,700 46%

Total private sector employment  1,994,300 100%

Source: BC Stats using data supplied by Statistics Canada

While small businesses account for the vast majority (98 per cent) of all businesses, they account for a 
smaller share (54 per cent) of private sector employment. Figures 2.3a and 2.3b show distribution of 
businesses and employment, respectively, by size of establishment.10 Together, these figures show, for 
example, that while the number of businesses and organizations with more than 500 employees is small 
(1.6 per cent of all businesses), they employ a large share (46 per cent) of private sector workers in B.C. 

(Total: 2,491,000)

Large
Business

37%

Public
Sector
20%

Small
Business

43%

10 For figure 2.3b, public sector is put in one category, even though some public sector organizations are small (e.g. a small municipality or First Nations 
government) and some are large.
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Source: BC Stats using data supplied by Statistics Canada

Small business employment decreased by 76,800 or 6.6 per cent in 2020, less than the 117,400 or  
11.4 per cent of jobs lost in large businesses. Within the small business category, self-employment 
declined by 3.2 per cent and the number of employees in small businesses was down 9.0 per cent.

After accounting for the job losses in 2020, the five-year (2015 to 2020) increase in small business 
employment was just 2.9 per cent. The number of self-employed people grew 9.1 per cent while the 
number of employees of small businesses fell 1.2 per cent. The rate of employment growth in larger 
businesses was 4.1 per cent over the period.
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with no paid help
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FIGURE 2.3b
Share of Employment, by Establishment Size, 2020

FIGURE 2.3a
Share of Businesses and Organizations, by Size, 2020
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FIGURE 2.4
Private-Sector Employment Change

One-year per cent 
change (2019-2020)

Five-year per cent 
change (2015-2020)

Total small business employment -6.6% +2.9%

   Self-employed -3.2% +9.1%

   Employed by small business -9.0% -1.2%

Large business employment -11.4% +4.1%

Total private sector employment -8.9% +3.4%

Source: BC Stats using data supplied by Statistics Canada

How does British Columbia’s small business employment 
compare with other provinces?
In 2020, B.C. lost 6.6 per cent of all jobs in the small business sector, a rate of change that is 
proportionally more than any other province. Despite this, B.C. still leads the country in growth over the 
five-year period from 2015-2020, at 2.9 per cent. Prince Edward Island was a close second at 2.4 per cent 
growth over five years.

FIGURE 2.5a
One-Year Small Business Employment Change, by Province, 2019-2020

Source: BC Stats using data supplied by Statistics Canada
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FIGURE 2.5b
Five-Year Small Business Employment Change, by Province, 2015-2020

Source: BC Stats using data supplied by Statistics Canada

In 2020, the share of small business employment as a share of total private sector employment inched 
up from 53 to 54 per cent. Prince Edward Island is just ahead of B.C., at nearly 55 per cent. Ontario and 
Newfoundland and Labrador (each 46 per cent) had the least reliance on small business for private 
sector employment.

FIGURE 2.6
Small Business as a Per Cent of Private Sector Employment, by Province, 2020

Source: BC Stats using data supplied by Statistics Canada

The provincial variation in small business employment is likely related to regional economic 
differences. The larger services sector in B.C., compared to other provinces, may account for the above 
average reliance on small business. Prince Edward Island and Saskatchewan have large fishing and 
agriculture sectors respectively, which often consist of smaller operations with fewer employees. 
Conversely, Ontario is more dependent on employment from large manufacturing businesses while 
Newfoundland and Labrador has comparatively more employment in mining, quarrying and oil and 
gas extraction.
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11 Public administration employment refers to small government entities such as Indigenous/First Nations Bands and other small municipal government 
organizations.

Which industries are experiencing the most job growth? 
As reported in the COVID-19 section, the global pandemic made for an out of the ordinary year that saw 
large job losses in major industries. Accommodation and Food Services fared worst in terms of small 
business employment, losing 19.9 per cent of its employment or 22,900 jobs on average for the year 
compared to 2019. While most industries which are a large source of small business employment saw 
significant job losses in 2020, the professional, scientific and technical services industry (representing 
about 75,600 jobs) fared relatively well, losing only 0.4 per cent of employment.

Accounting for 2020, the five-year picture of small business employment growth looks different than 
it did last year. From 2015 to 2020, the professional, scientific and technical services industry now 
posts the fastest growth in small business employment in B.C., growing at a rate of 13.3 per cent 
and representing professions such as computer programmers, scientists, legal services, accountants 
and more. The construction industry grew almost as fast, at 12.1 per cent over five years, but is larger 
to begin with and had a larger net increase in jobs: 11,100 over five years compared to 8,900 in the 
professional, scientific and technical services industry.

The industries which have had small business employment shrink most in the past five years are 
management of companies and businesses, which contracted by 23.7 per cent but represents relatively 
few jobs (about 4,400 small business jobs existed in this industry in 2020), and forestry which lost 18.4 
per cent of jobs. By sheer number, it was accommodation and food services which lost the most small 
business jobs over the past five years (13,600), owing entirely to the 22,900 jobs lost in 2020 which 
wiped out gains in the preceding years.

FIGURE 2.7a
One-Year Top and Bottom Industries11 for Small Business Employment Growth, British Columbia

Source: BC Stats using data supplied by Statistics Canada
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FIGURE 2.7b
Five-Year Top and Bottom Industries for Small Business Employment Growth, British Columbia

Source: BC Stats using data supplied by Statistics Canada

Self-Employment

What proportion of total employment consists of the  
self-employed?
In 2020 in B.C., the self-employed accounted for 18.4 per cent of total employment, up from 17.9 per cent 
in the previous year and well above the Canadian average of 15.4 per cent. B.C. has the highest rate of self-
employment in the country and has held that position for many years.

FIGURE 2.8
Self-Employment as a Per Cent of Total Employment, by Province, 2020

Source: Statistics Canada / Prepared by BC Stats
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How does self-employment growth in British Columbia 
compare with other provinces?
Despite 2020, which saw self-employment decline 3.2 per cent, B.C. still leads the country in self-
employment growth over the five-year period of 2015 to 2020. Over this period, self-employment 
grew 9.1 per cent in B.C. or by 38,000 people. Ontario and Prince Edward Island also saw relatively 
strong growth in self-employment, while most other provinces posted declines. 

FIGURE 2.9
Self-Employment Per Cent Change, by Province, 2015-2020

Source: Statistics Canada / Prepared by BC Stats

In which regions is self-employment growing the fastest?
Regionally in B.C. there has been substantial variation in the change in self-employment between  
2015 and 2020, ranging from a decline of 32.6 per cent in the Northeast to a gain of 19.3 per cent in  
the Cariboo. The year 2020 saw an overall decline of 15,300 self-employed in the province (minus  
3.2 per cent), which was mainly focused in the Mainland/Southwest (which lost 12,900 self-employed 
or minus 4.3 per cent). Also posting declines were North Coast & Nechako (minus 36.3 per cent, or 
2,900 self-employed people), the Northeast (minus 15.5 per cent or 1,100) and Vancouver Island 
(minus 1.3 per cent or 1,000). Other regions posted gains in 2020.

FIGURE 2.10
One-Year and Five-Year Self-Employment Per Cent Change for Regions, British Columbia

Source: Statistics Canada / Prepared by BC Stats
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Life Story 
Will Cadell studied engineering and subsequently remote 
sensing in his native Scotland. He began working in a land-use 
research institute as a spatial modeller. He only had access to 
basic software, so he wrote his own programs. Eventually, he 
and his wife decided to go on a big adventure, and moved 
to Canada, settling in Prince George where he worked for a 
forestry consultancy. 

What motivated you to start your own business?
When you see a gap, you can decide to ignore it, or you can 
decide not to. I always ask myself the question, “am I going to 
regret not doing something?” I am typically a little more risk-
oriented and I like to do interesting things. I started thinking 
about starting my own organization during the economic crisis 
of 2009 and thought, “if I don’t start my own business now, then 
I will definitely regret it.” 

How has your business been impacted by, and 
adapted to, COVID-19? 
Our staff did an amazing job dealing with the shift to work from 
home. We don’t have a central office, and people work from 
offices around the globe. We weren’t thinking about pandemics 
when we decided to start working remotely, it was just that 
the first person I hired lived in a different city. That decision has 
positioned us well to weather the pandemic. We typically do 
some company meetups and we have just had to do a better 
job of culture on the web.

What are some of the challenges of operating a 
business in a rural part of the province and how did 
you overcome them?
If we weren’t remote, I would have a talent pool of 70,000 to 
draw from. Instead, now I have 36 million to draw from. The 
largest competition in our sector is with talent acquisition. 
We can pay a good salary, be super flexible and 100% remote. 
There is no endless commuting to a “Dickensian workhouse”. 
There are few greater gifts than giving somebody two hours of 
their day back every day.

I really like what Prince George offers and I like living in a small-
medium sized town. We have everything we could want here, 

Small Business Spotlight: 
Will Cadell | Owner 
Sparkgeo. Est. 2010

ski hills, trails, running, biking and so much more. It is an hour 
flight for me to Vancouver, and from there I can get just about 
anywhere. Sometimes my wife and I wonder if we could live 
anywhere in the world where would we choose? We always 
come back to Prince George and we wouldn’t change it. 

How has networking or community played a role in 
the growth of your business?
I’m involved in the Innovation Central Society which supports 
tech entrepreneurs in the Prince George region through the 
Hubspace facility. When I was on my own, networking was 
absolutely critical. It gets lonely as an entrepreneur. Networking 
isn’t just about the clients, but also the comradery. If you have a 
legal or accounting question you can get referred to somebody 
with those skills. Having people who have been in the trenches 
and have the experience is very valuable.

What would be your advice for other entrepreneurs 
with a desire to work with international clients?
Being in a rural community almost helps you get over the barrier 
of working with international clients. Going international is not 
that different than doing business in the next town along the 
way. We are always working with people who are somewhere 
else. The first contract that we ever had was in the US, and once 
we got that figured out everything was pretty simple. 

My advice would be to build your local network and utilize 
the technology to build global communities of practice. It has 
never been easier to do than it is now. 

The Bottom Line: 
• Sparkgeo has 50 employees.

• In the next couple of years, Sparkgeo will grow their UK 
operations significantly. 

• Sparkgeo is applying their tools and technology to support 
communities and companies in the measurement and 
monitoring of climate and related landscape changes. 
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3. PROFILE OF 
SELF-EMPLOYED IN 
BRITISH COLUMBIA

How many self-employed people are there in  
British Columbia?
In 2020 there were 453,900 self-employed workers in B.C. (excluding those working in family businesses 
without pay). Of these, more than half (56 per cent) were unincorporated businesses.

FIGURE 3.1
Number of Self-Employed Business Owners, British Columbia, 2020*

With paid help Without  
paid help Total Per cent

Incorporated  102,800  97,700  200,500 44%

Unincorporated  24,600  228,800  253,400 56%

Total self-employment  127,400  326,500  453,900 100%

* Note: excludes unpaid family workers

Source: Statistics Canada / Prepared by BC Stats

3 PROFILE OF SELF-EMPLOYED 
IN BRITISH COLUMBIA
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12 It is also possible that some people turn to self-employed work to supplement their paid income. However, such workers are not included in the figures quoted 
in this report. The ‘self-employed’ as counted here are people for whom their self-employed work constitutes the job ‘at which they work the most hours,’ except 
where specifically indicated otherwise.

There are many different reasons why people choose to be self-employed. The flexibility to set their 
own hours is attractive to some. Self-employment may also be particularly appealing to students and 
semi-retired persons. For some, self-employment is motivated by an entrepreneurial drive or through 
necessity in the face of layoffs or lack of job opportunities.12

In 2020, there was a 3.2 per cent decrease in self-employment in B.C., driven in equal measure by a 
decline in those with paid help (-3.3 per cent) and those without (-3.5 per cent). Over the last five years, 
however, the growth has been entirely in those who are self-employed without paid help. The number 
of self-employed people without paid help has grown 13.2 per cent versus a decline of 2.1 per cent for 
self-employed people who have employees. The share of self-employed with paid help has declined 
over five years from one in 3.2 to one in 3.6.

FIGURE 3.2
Number of Self-Employed With Paid Help Compared to Self-Employed  

Without Paid Help, British Columbia, 2015-2020

Source: Statistics Canada / Prepared by BC Stats

What is the demographic profile of a self-employed 
person in British Columbia?
Compared to employees, self-employed people tend to be older, identify as male, work longer hours and 
are less likely to identify as Indigenous. They also tend to retire two to five years later than paid employees.

Age is a major determinant for self-employment. As the following figure shows, the self-employed 
population skews older. In fact, in 2020 for all employed people, someone who is 55 or older is 5 times 
more likely to be self-employed compared to someone under 55. Additionally, between 2019 and 2020 
the number of self-employed people between the ages of 55 and 64 grew by 11.2 per cent, whereas 
there was a decline for all other age groups. 
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FIGURE 3.3
Age Distribution of Self-Employed Workers Compared to Employees, British Columbia, 2020

Note: Figures do not add to 100% due to rounding

Source: Statistics Canada / Prepared by BC Stats

Older people likely tend to be self-employed more because they have the necessary skills, experience and 
financial capital needed to start and operate a business. Self-employment may also be used to transition 
from full-time paid employment into retirement or to supplement their retirement income. Also, paid 
employees are more likely to have pensions or retirement packages allowing them to retire earlier.

The retirement age for self-employed people is higher. In Canada, the median age of retirement (the age 
at which half of retirees are older and half younger) for self-employed people was 66.8 years in 2020. This 
was over two years older than the age for private sector employees (64.7) and over five years older than 
the age for public sector employees (61.7). It is worth noting that for Canadians as a whole, the median 
age of retirement has increased in the last decade, growing from 61.6 in 2009 to 64.6 in 2020.

Gender is another factor distinguishing the self-employed from employees. While employees are equally 
likely to identify as male or female, self-employed individuals are 56 per cent more likely to identify as 
male. Nevertheless, entrepreneurial women have a substantial presence in business, both in B.C. and the 
rest of the country, with the role of women continuing to gain strength. In the last five years, the share of 
self-employed women in B.C. has been steady, hovering around 38 per cent. By contrast, between 1980 
and 1989, the share of women entrepreneurs in B.C. averaged 29 per cent. 

In 2020, 38.8 per cent of all business owners in B.C. were women, ranking second among the provinces. 
Nationally, 38 per cent of self-employed individuals were women, with Nova Scotia leading the country 
with the highest proportion of women who were self-employed (40 per cent).
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FIGURE 3.4
Proportion of Self-Employed Who Are Women, by Province, 2020

Note: Excludes unpaid family workers

Source: Statistics Canada / Prepared by BC Stats

From 2015 to 2020, the growth in self-employment among men (7.7 per cent) in B.C. was lower than 
among women (10.8 per cent). Additionally, 2020 saw a drop in self-employment among men of 15,100 
or 5.1 per cent, while for women it only decreased by 200 or 0.1 per cent.

The increase in female self employment was particularly evident among women aged 55 and over, 
where the number of self-employed women grew by 32.6 per cent between 2015 and 2020, though this 
largely follows this group’s demographic growth. Adjusting for population size, the incidence of self-
employment (the share of employed women aged 55 and over who are self-employed) still grew from 
22.8 to 25.4 per cent. For more detailed data on self-employment by age and gender, see Appendix 2.

Self-employment among women was more concentrated in some regions of the province. In 2020,  
47 per cent of the self-employed in the North Coast & Nechako region were women, the highest 
proportion in the province, versus 38 per cent in the Lower Mainland/Southwest region, the lowest. 
Additionally, the share grew fastest in the North Coast & Nechako, where it increased by 14.3 percentage 
points between 2015 and 2020. Readers should take these estimates with caution, however, as 
estimates in regions with low populations are less reliable. 
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Context on Sex and Gender
This document is not able to incorporate the full diversity of gender identity because the data 
do not provide sufficient detail. BC Stats and Statistics Canada are actively working on increasing 
representation of gender diversity in data collection and reporting. For the purposes of this 
document the terms male and men, and female and women represent the survey respondents’ 
self-reporting related to a question of sex. The Labour Force Survey includes different options but 
the response numbers would be too small to report for confidentiality and data quality reasons.  
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FIGURE 3.5
Proportion of Self-Employed Who Are Women, by Region, 2015 and 2020

Note: Excludes unpaid family workers

Source: Statistics Canada / Prepared by BC Stats

Indigenous people who live off-reserve13 were self-employed at a rate of 11 per cent in 2020, on par with 
the Canadian average for Indigenous people. In that year there was a 4,200 person or 25.6 per cent decline 
in the number of self-employed Indigenous people. The share of self-employment for this population 
fluctuates from year-to-year, ranging from 15 per cent in 2009 to 11 per cent in 2015, however some of 
this variability can be attributed to the relatively small number of Indigenous persons in the Labour Force 
Survey sample.

While B.C. had the highest rate of Indigenous self-employment in 2019, in 2020 Quebec (15 per cent), 
Alberta and Nova Scotia (each at 12 per cent) had higher rates. For all of Canada the rate is 11 per cent.

A larger share of non-Indigenous people (19 per cent) were self-employed in 2020. There are a number 
of possible explanations for this difference. For example, Indigenous people in Canada have historically 
had less access to capital than non-Indigenous people based on land ownership and inherited wealth. 
Additionally, the age distribution of the Indigenous population tends to be younger than the overall 
population whereas self-employed people tend to be older.
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13 Statistics Canada’s Labour Force Survey covers Indigenous people who live off-reserve but excludes persons living on reserves and in other Indigenous 
settlements in the province. In British Columbia, 78 per cent of Indigenous people from First Nation, Metis and Inuit backgrounds live off-reserve. In 2020 there 
were an estimated 107,000 employed Indigenous people in B.C., 4.3 per cent of the total employed population.

14 The 2017 National Aboriginal Economic Development Board report is available at: http://www.naedb-cndea.com/reports/ACCESS_TO_CAPITAL_REPORT.pdf

Indigenous Context
Significant barriers exist for Indigenous entrepreneurs, according to a 2017 report from the 
National Aboriginal Economic Development Board:14 “Indigenous people in Canada face barriers 
to accessing capital that other Canadians do not face. These include a legal and regulatory 
environment that is unfavorable for economic development, barriers to control over lands and 
resources, underinvestment in housing and infrastructure, low rates of financial literacy, higher 
costs of doing business, a lack of support for business growth and a complex government 
funding regime.”

http://www.naedb-cndea.com/reports/ACCESS_TO_CAPITAL_REPORT.pdf
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FIGURE 3.6
Per Cent of Off-Reserve* Indigenous and Non-Indigenous People  

Who Are Self-Employed, British Columbia, 2015-2020

* This data is only available for the off-reserve Indigenous population

Source: Statistics Canada / Prepared by BC Stats

How do the self-employed differ from employees with 
respect to hours worked?
People who are self-employed have more variable work hours – they tend to work either longer or 
shorter hours than people who are employees (i.e. working for someone else), likely owing to the fact 
that they have more flexibility in selecting how many hours to work. While self-employed people in B.C. 
work slightly longer hours on average than employees, far more worked 50 hours or more (22 per cent of 
the self-employed versus 3 per cent of employees) or worked part-time (31 per cent of the self employed 
worked fewer than 30 hours per week compared to 19 per cent of employees). Just 31 per cent of self-
employed people work the standard 35 to 40-hour work week versus 67 per cent of employees.

In 2020, the average work week dropped slightly for the self-employed compared to the year before, 
from 35.5 to 35.3, but rose slightly for employees, from 35.0 to 35.1.

Compared to B.C., across all of Canada the average work week was slightly higher for both the self-
employed (37.3 hours per week on average) and for employees (35.5 hours) in 2020. 
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FIGURE 3.7a
Hours Worked, Self-Employed Compared to Employees, British Columbia, 2020

Note: Figures do not add to 100% due to rounding

Source: Statistics Canada / Prepared by BC Stats

Men who are self-employed tend to work more hours than women: 38.7 hours per week on average for 
men versus 30.1 hours for women. The gap, currently at 8.6 hours, has been narrowing slightly over the 
past decade, mostly as a result of self-employed men working slightly fewer hours.

FIGURE 3.7b
Hours Worked Among Self-Employed Men and Women, British Columbia, 2020

Note: Figures do not add to 100% due to rounding

Source: Statistics Canada / Prepared by BC Stats
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Life Story
Growing up, Sarah was always around fabric and she started 
to sew when she was eight. She took inspiration from her 
grandmother who could do everything from knit to quilt to 
pluck a chicken. Her grandmother gave Sarah her first sewing 
machine and she hasn’t stopped sewing since. Sarah bought 
the local fabric store she had been working at from the owner in 
2019 and Rain Forest Fabric was born. One year later the building 
the store was in burned to the ground. Now she has started from 
scratch to bring Rain Forest Fabrics back from the ashes.  

What motivated you to start your own business? 
I worked at the store since it opened. After I started doing more of 
the management duties, I asked the owner if I could buy it from 
her. I wanted to bring my own direction to the store. My dream 
was to be able to support other people in making creations. Now, 
designing the store in a new space I have been able to highlight 
local artists and get support from my community of tradespeople 
to realize even more of those dreams.

How has your business been impacted by, and 
adapted to, COVID-19? 
We realized early on in the pandemic that masks were going 
to be important. So, we worked with the local hospital to 
create a design for the masks and shared the design with our 
sewing community. We were able to donate over 5,000 masks 
to professionals and community members before the store 
burned down. We also made and distributed scrub hats to the 
medical community. 

I couldn’t have done it without my family and friends. They have 
supported me in my late-night mask deliveries and long days 
at work. It also would have been impossible for me to buy this 
business without the support of Community Futures. 

What has been the greatest reward to date as a small 
business in your industry?
I’d say it was watching the community mobilize to help 
during the pandemic. People showed up with donations and 
volunteered to sew masks. I have found that I am part of a 

Small Business Spotlight: 
Sarah Ridgway | Owner   
Rain Forest Fabrics, Est. 2019

community where businesses truly support each other and the 
customers know the importance of supporting local shops. I 
felt that even more acutely when my business burned down, 
and I got an outpouring of support from the local community, 
people donated fixtures and their time. I can name where every 
fixture in the shop came from. 

Why is it important for you to give back to the 
community through your business?
I’ve always been strongly bonded to my community; you have 
to be, in these remote towns. I was a scout leader for five years, 
and I have served on the local arts council for seven years. It is 
fun for me, but at times it can also be scary. At the end of the 
day, I’m doing something that I love, and hopefully supporting 
other people to do something they are proud of. 

What advice would you give to aspiring 
entrepreneurs in small communities of B.C.?
Do market research and work in the industry before you start 
your own business. Talk to people who are running similar 
businesses in other communities and ask what they found 
hard. Take some small business courses. I took two online 
courses designed by Small Business BC and they proved to  
be really helpful. 

Make sure you are fully insured and keep good records of your 
inventory and fixtures. We never expect the disaster to happen, 
but you need to plan and set up systems so if that worst 
scenario happens you are ready to get back on your feet. 

The Bottom Line: 
• Sarah has one part-time employee.

• In the next couple of years, Rain Forest Fabrics is going to 
focus on building their brand recognition, supporting their 
community and growing their business.
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4. CONTRIBUTION 
TO THE 
ECONOMY

How large is the contribution of small business to  
British Columbia’s economy relative to other provinces?
Small businesses contribute to the provincial economy not only by creating and maintaining jobs, 
but also through their production of goods and services and by providing employment income that 
stimulates further economic activity. 

The key measure of economic production of a sector is its gross domestic product (GDP), which 
represents the value that a sector adds to the raw inputs it uses. 

In 2020, B.C.’s small business sector generated approximately 34 per cent of the provincial GDP, the 
same portion as the previous year.15 This was well above the Canadian average of 30 per cent and the 
largest share in the country. Conversely, at 23 per cent, Newfoundland and Labrador had the smallest 
proportions of GDP generated by small business.

4 CONTRIBUTION 
TO THE ECONOMY

15 Note that these GDP shares are not exact figures and should not be used to calculate actual dollar amounts.
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GDP declined in 2020 but for B.C., small business GDP declined only slightly faster and not enough to 
meaningfully change its share of GDP.

FIGURE 4.1
Small Business Contribution to GDP, by Province, 2020

Source: BC Stats

How does average pay compare between small and  
large businesses?
On average, small businesses tend to pay their employees lower wages compared to larger businesses. 
There are several possible reasons for this, such as lower productivity and unionization rates and the 
industries and occupations that small businesses tend to predominate in. In general, larger firms tend 
to be more productive due to economies of scale (more output per employee) and a greater ability to 
invest in capital improvements. Workers of larger firms are more likely to belong to a union, and union 
members tend to earn higher wages than non-unionized workers. Small businesses can compensate 
with their own benefits, such as more flexible work hours and employment in smaller communities. 

On average across all industries, large business employees received a 19 per cent wage premium above 
employees working for small businesses in 2020. Small business employees earned an average annual 
salary of $50,100, around $9,400 less than the $59,500 earned by the average large business employee. 
Between 2015 and 2020, the gap between wages of employees of small and large businesses narrowed 
slightly, as employees of small businesses saw their average wages increase by 22.2 per cent compared 
to 16.7 per cent for employees of large businesses. 

FIGURE 4.2
Changes in Average Annual Earnings, British Columbia, 2015-2020

Small business Large business

Earnings 2015 (payroll/employee) $41,000 $51,000

Earnings 2020 (payroll/employee) $50,100 $59,500

Per cent change 22.2% 16.7%

Source: BC Stats using data supplied by Statistics Canada
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How does average pay compare across industries for small 
versus large businesses?
The small business wage gap varies a lot across industries. The largest gaps are in the utilities, public 
administration and education sectors, where employees of large businesses (or in many cases, public 
sector organizations) earn up to 37 per cent more per year on average. Conversely, small businesses in 
the wholesale and retail trade sector pay about six per cent more on average (about $2,400 per year) 
than large businesses. In accommodation and food services and the forestry sector, average earnings are 
almost identical between employees of small and large businesses.

FIGURE 4.3
Small Business Average Annual Earnings and Wage Gap, by Industry, 202016

Small 
Business

Large 
Business

Small Business 
Wage Gap

Gap in  
Per Cent

Utilities* $72,800 $101,700 $28,900 28.4%

Public Administration $50,400 $75,300 $24,900 33.1%

Educational Services $38,600 $61,100 $22,500 36.8%

Construction $61,300 $80,000 $18,700 23.4%

Information, Culture & Recreation $48,300 $63,600 $15,300 24.1%

Other Services $43,700 $57,300 $13,600 23.7%

Manufacturing $50,800 $63,900 $13,100 20.5%

Mining, Oil and Gas $95,200 $106,500 $11,300 10.6%

Finance, Insurance & Real Estate $63,000 $74,200 $11,200 15.1%

Transportation & Storage $58,000 $64,500 $6,500 10.1%

Professional & Business Services $64,500 $70,200 $5,700 8.1%

Health & Social Assistance $49,200 $53,800 $4,600 8.6%

Forestry $68,400 $69,300 $900 1.3%

Accommodation & Food $22,900 $22,900 $0 0.0%

Wholesale & Retail Trade $44,200 $41,700 -$2,500 -6.0%

Total, all industries $50,300 $59,600 $9,300 15.6%

* The level of small-business employment in the utilities sector is very small, less than 3 per cent of total employment in the sector.

Source: BC Stats using data supplied by Statistics Canada

Wage gaps between small and large businesses have changed notably in the last five years. The wage 
gap overall has narrowed from $10,000 to $9,30016 between 2015 and 2020 and has decreased in 10 
out of the 15 industries categorized. The largest decrease was seen in transportation and warehousing, 
whose gap fell from $11,700 to $6,500 as a result of 25 per cent wage growth for small business 
employees versus just 11 per cent for employees of large businesses (likely due to large pandemic-
related job losses in transportation-related industries where employees with lower seniority, fewer 
hours and/or lower salaries get furloughed first). The small business wage gap also decreased in the 
construction (by $4,100), professional and business services (by $2,400) and accommodation and  
food services (by $2,700) industries. 

16 The wage data are from Statistics Canada’s Survey of Employment, Payrolls and Hours, which does not include data for the agriculture and fisheries industries. 
Data for the accommodation and food sector does not include gratuities.

 Note: due to this difference, figure 4.3 does not match aggregate statistics in figure 4.2, or those used in the rest of the document.
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Conversely, between 2015 and 2020 the gap expanded in the utilities industry by a large amount, 
although it should be noted that there are very few small businesses in that industry. It also grew by 
$3,900 in the “other services” category (representing jobs such as repair and maintenance, personal and 
laundry services and some non-profit organizations), by $3,100 in the finance, insurance and real estate 
sector, and by $2,400 in the information, culture and recreation sector.

FIGURE 4.4
Difference in Average Annual Earnings for Small and Large Businesses  

by Industry, British Columbia, 2015 and 2020

Source: BC Stats using data supplied by Statistics Canada

Between 2019 and 2020, average annual earnings increased quickly overall, by 8.4 per cent for the 
whole economy. By comparison, the average annual change in the previous 15 years was 2.4 per cent, 
and the discrepancy was probably the result of the pandemic where workers in lower-wage industries 
and lower-wage workers in general tended to be the first ones laid off or lose hours of employment. 
Average earnings grew 8.6 per cent for small business employees and 8.1 per cent for employees of 
large businesses.
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How does British Columbia compare with other provinces 
in terms of average pay by small business?
In 2020, wages for workers in large businesses were higher than those in small businesses in every 
province. The $9,400 wage gap in B.C. was the smallest in the country, followed by Ontario ($10,300) 
and Nova Scotia ($10,400). The average gap nationally was $11,300 and the largest gap was in 
Newfoundland and Labrador, at $16,200.

FIGURE 4.5
Average Annual Earnings, by Province, 2020

Source: BC Stats using data supplied by Statistics Canada

The level of wages for small business employees in B.C. also compared favorably to other provinces, 
ranking third highest in the country behind Alberta ($54,900) and Ontario ($51,100). Wages for 
employees in large businesses do not compare as well to other provinces, with B.C. ranking sixth and 
sitting below the national average of $60,400.
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How does British Columbia compare in terms of the 
portion of total payroll generated by small business?
B.C. has the highest reliance on small business payrolls among provinces, accounting for nearly one 
third (31 per cent) of wages paid to workers in 2020. Alberta and Quebec followed in second and third, 
at 27 per cent and 26 per cent, respectively. All other provinces were just under one quarter. On average, 
26 per cent of Canadian payrolls are paid by small businesses.

FIGURE 4.6
Small Business Share of Total Payroll, by Province, 2020

Source: BC Stats using data supplied by Statistics Canada
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Life Story 
Jessie grew up in East Vancouver and came out as queer at age 
13 and as transgender at age 16. At the time, there were not 
many visible resources for trans people, especially youth. The 
closest thing Jessie could find to a peer-to-peer resource was 
a bookstore owned by a gay couple. Jessie worked there for a 
few years and considered it an apprenticeship on operating a 
queer-owned for-profit community space.

What motivated you to start your own business?
The bookstore I worked at had a change in management, and 
it was no longer reflecting the values that I loved about it. I 
decided to take what I had learned and build a new business and 
community space with the values I wanted to see. It seemed no 
one wanted to hire me as a trans person, so I hired myself. 

I started a barbershop as I had plenty of unofficial experience and 
some proper training as well. Without many qualifications besides 
being trans, I started a crowdfunding campaign and raised $9,000 
to open. I worked in a tiny space above a warehouse and built 
enough awareness to eventually upgrade to a better location. 

How has your business been impacted by and 
adapted to the COVID-19 pandemic? 
Operations have been impacted by significantly limiting 
capacity to allow for social distancing and staggering 
appointments for intensive cleaning. 

It was a scary undertaking as an entrepreneur and community 
leader to reopen the shop in one of the first industries to shut 
down but also one of the first to be brought back. I had to 
navigate opening a space in a way that was physically safe but 
also considerate of our clients’ needs. I have trans youth clients 
who may have been in isolation with unsupportive families and 
need some peer-to-peer exposure. I also have adult clients who 
have trauma from previous healthcare experiences and the 
AIDS crisis. We effectively communicate our plans and protocols 
to soothe any anxieties before clients come in.

Because we care about our clients, they care about us as well. 
We started a Patreon (a platform where fans can provide 
financial support) while we were shutdown and many clients 
and fans of our shop contributed. 

Government programs helped quite a bit too, especially the 
rent and wage subsidies.  

Small Business Spotlight: 
Jessie Anderson | Owner  
Big Bros Barbershop, Est. 2015

What have you found most rewarding as a small 
business in your industry?
Big Bros Barbershop is unique because we are one of the very few 
brick-and-mortar spaces dedicated to trans wellness and where 
you can buy gender-affirming products in person. We have clients 
and visitors from across the lower mainland and sometimes 
internationally, including families with young trans teens. 

Most other spaces that carry these products, or that are 
inclusive to trans people, are medical resources or adult shops. 
We offer an all-ages space where people can access products, 
information and community without barriers. 

What challenges did you encounter while growing 
your business and how did you overcome them?
The trans community is a marginalized and predominantly 
low-income demographic. I was worried about maintaining an 
expensive space in Vancouver while not overcharging clients. 
So, we offer a sliding scale pricing model. We trust clients to pay 
what they can and we predominately receive the generous rate. 

What would be your advice for others starting a 
business?
Open communication and building relationships with clients 
has been key. If you’re ever struggling as a business owner, be 
upfront and keep in contact with your clients rather than failing 
to meet expectations. This upfront communication is why 
clients come from far away to visit us, contribute to our Patreon 
and supported us through the pandemic.  

The Bottom Line: 
• Big Bros Barbershop is a trans owned and operated beauty 

and resource centre for the trans community and beyond. All 
types of folks are welcome!

• Five people now work in the barbershop including Jessie, 
two employees and two contractors. 

• Big Bros won Small Business BC’s Best Emerging Entrepreneur 
Award in 2016. This attention helped them expand into their 
current business location. 
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5. SMALL BUSINESS 
EXPORTERS

How many small businesses in British Columbia export?
In 2020, there were 6,880 businesses in the province that exported goods to international destinations. 
Of these, 5,937 were businesses with fewer than 50 employees,17 accounting for 86 per cent of all 
exporting firms. The number of small business exporters fell 3.8 per cent from 2019 even as the value 
of their exports grew. However, of all small businesses in the goods-producing sectors, only six per cent 
are small business exporters. There are several likely reasons why such a small proportion of small 
businesses export, including high start-up costs associated with an exporting business, lack of financing 
to support increasing production and sales, and the necessity of achieving economies of scale in order 
to be able to compete internationally. 

Even though only a small portion of B.C. small businesses are exporters, they still shipped around  
36 per cent of the total value of goods exported from the province in 2020 and grew the value of their 
exports in 2020 while the value of exports from large businesses fell. B.C.’s small businesses shipped 
$15.1 billion worth of goods out of the country, compared to $27.1 billion exported by businesses with 
50 or more employees.

5 SMALL BUSINESS 
EXPORTERS

17 The business counts in this chapter refer to establishment counts, rather than business location counts, as the data from Statistics Canada’s Trade by Exporter 
Characteristics database are based on the establishment framework. Therefore, the business exporters counts are not strictly comparable to those in previous 
sections of this document.
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FIGURE 5.1
Number of British Columbia Exporters and Value of Exports, 2015-2020

Number of businesses 2015 2016 2017 2018 2019 2020 Growth rate  
2015-2020

Small business exporters 5,902 5,873 5,907 6,089 6,173 5,937 0.6%

Large business exporters 962 972 1,006 1,042 1,019 943 -2.0%

Total all exporters 6,864 6,845 6,913 7,131 7,192 6,880 0.2%

Value of exports ($millions) 2015 2016 2017 2018 2019 2020 Growth rate  
2015-2020

Small business exporters 16,014 18,047 15,832 15,817 14,732 15,126 -5.5%

Large business exporters 20,037 23,152 30,920 34,309 31,608 27,081 35.2%

Total all exporters 36,051 41,198 46,751 50,126 46,340 42,208 17.1%

Source: Statistics Canada / Prepared by BC Stats

Between 2015 and 2020, B.C. observed a slight (0.6 per cent) increase in the number of small business 
exporters, a figure made worse by the reduction observed in 2020 (-3.8 per cent). Over the same five 
years, the total value of those exports fell by 5.5 per cent or $881 million.

Across Canada, most of the large provinces fared worse than B.C., except for Alberta which maintained a 
modest increase in both the number of exporting businesses and the value of their exports. The provinces 
of Atlantic Canada also generally had positive results. 

FIGURE 5.2
Growth in Small Business Exporters and Exports, by Province and Territory, 2015-2020*

Number of Exporters Value of Exports ($ millions)

2015 2020 % Change 2015 2020 % Change

B.C. 5,902 5,937 0.6% 16,014 15,126 -5.5%

Alberta 4,153 4,367 5.2% 39,395 46,144 17.1%

Saskatchewan 1,352 1,189 -12.1% 9,696 8,466 -12.7%

Manitoba 1,643 1,419 -13.6% 9,426 5,637 -40.2%

Ontario 17,096 16,760 -2.0% 36,417 26,617 -26.9%

Quebec 8,087 8,234 1.8% 15,096 14,554 -3.6%

Atlantic Provinces 1,764 1,808 2.5% 4,157 4,261 2.5%

New Brunswick 579 608 5.0% 1,432 1,226 -14.4%

Nova Scotia 775 798 3.0% 1,457 1,642 12.7%

P.E.I. 176 197 11.9% 297 377 27.1%

Newfoundland & Labrador 234 205 -12.4% 971 1,015 4.6%

Territories 49 55 12.2% 217 25 -88.7%

Canada 40,046 39,769 -0.7% 130,418 120,830 -7.4%

* Figures do not add to total due to rounding

Source: Statistics Canada / Prepared by BC Stats



Small  Business Profi le |  202154

What is the destination of goods shipped by  
British Columbia small business exporters?
In 2020, the majority (58 per cent) of small business exporters shipped only to the U.S., though the average 
value of U.S.-only exports tended to be smaller than for businesses that exported either to only non-U.S. 
destinations or to both. For large businesses the same held true.

Time zone and language differences, as well as longer transportation distances increase export costs 
for countries other than the United States. This may explain why exporters must ship larger volumes 
to these destinations to make exporting profitable. Some businesses may also be trading goods 
destined for niche markets that tend to have higher markups and prices, increasing the value of 
exports to destinations outside of the United States. 

FIGURE 5.3
Share of British Columbia Exporters and Value of Exports, by Destination, 2020*

Small businesses

Export destinations Share of businesses Share of export value Export value per business

U.S. only 58% 29%  $1.3m 

Non-U.S. only 24% 20%  $2.2m 

Both U.S. and non-U.S. 18% 51%  $7.1m 

Large businesses

Export destinations Share of businesses Share of export value Export value per business

U.S. only 57% 27%  $13.4m 

Non-U.S. only 8% 25%  $87.8m 

Both U.S. and non-U.S. 34% 48%  $40.1m 

* Figures do not add to 100 per cent due to rounding

Source: Statistics Canada / Prepared by BC Stats

Nationally in 2020, small business exporters that shipped exclusively to the U.S. were responsible for  
49 per cent of total exports by small businesses while 43 per cent were accounted for by businesses 
that shipped to both U.S. and non-U.S. destinations.
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FIGURE 5.4
Destination Share of Value of Small Business Exports, by Province, 2020

Source: Statistics Canada / Prepared by BC Stats
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How do British Columbia small business exporters 
compare to those in other parts of the country?
In 2020, B.C. was home to around 15 per cent of Canada’s small business exporters, roughly in line with 
B.C.’s share of Canadian small businesses (16 per cent). Ontario was the location of 42 per cent of the 
nation’s small business exporters, followed by Quebec at 21 per cent. While the Prairie provinces together 
were home to only 18 per cent of exporters, the region was the origin of half (50 per cent) of all Canadian 
small business exports by value.18

The export intensity for small business exporters in B.C. was $2.5 million per firm, below the Canadian 
average of $3.3 million and placing B.C. in fifth in terms of small business export intensity.

While Ontario had by far the most small business exporters, the export intensity (that is, the average value 
of exports per business) was the lowest among all provinces and territories, at $1.6 million per firm, such 
that Ontario was responsible for only 22 per cent of the value of the nation’s small business exports. At 
the other end of the spectrum, small business exporters in Alberta shipped $10.6 million per firm and 
those in Saskatchewan shipped $7.1 million. Alberta, with only 11 per cent of the country’s small business 
exporters, accounted for 38 per cent of Canada’s small business exports, while Saskatchewan’s share of 
the value of Canadian exports (six per cent) is twice as big as its share of exporters (three per cent).  

FIGURE 5.5
Export Intensity for Small Businesses, by Province, 2020

Source: BC Stats using data provided by Statistics Canada

Each province has a different trade profile and here we will examine three more closely: B.C., Alberta  
and Ontario.

18 The high export intensity of small businesses in these provinces may be the result of large producers hiring small firms in the wholesale trade industry to export 
their goods.
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Alberta and Ontario each export far more than B.C. does. In fact, each of their largest single export 
products – energy products for Alberta and motor vehicles and parts for Ontario – are greater in value 
than all of B.C.’s exports in total. Their large firms also each have much higher overall export intensities 
than B.C.’s firms: $61.6 million for Alberta and $41.3 million for Ontario, versus $28.7 million on average for 
B.C.’s large exporters (which are primarily in mining, wood and paper products).

FIGURE 5.6
Characteristics of Exporting Firms in British Columbia, Alberta and Ontario, 2020

Number of exporting 
establishments

Value of exports ($m) Export Intensity  
($m/firm)

British Columbia

Small Business Exporters 5,937 15,126 2.5

Large Business Exporters 943 27,081 28.7

All exporters, total 6,880 42,208 6.1

Alberta

Small Business Exporters 4,367 46,144 10.6

Large Business Exporters 782 48,202 61.6

All exporters, total 5,149 94,346 18.3

Ontario

Small Business Exporters 16,760 26,617 1.6

Large Business Exporters 3,818 157,722 41.3

All exporters, total 20,578 184,339 9.0

Source: BC Stats using data provided by Statistics Canada

Ontario’s export profile is dominated by manufacturing, with the largest industry being motor vehicles 
and parts. Alberta’s is dominated by oil and gas energy products. B.C.’s is smaller and more diverse: 
it’s largest exports by value are from mining firms, wood product manufacturers and paper product 
manufacturers.
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FIGURE 5.7
Most Significant Exporting Industries, all Exporters, by Value and Export Intensity, 2020

Number of 
exporting 

establishments

Value of exports 
($m)

Share of  
total exports

Export Intensity  
($m/firm)

British Columbia 6,880 42,208 6.1

Mining and quarrying (except oil and gas) 23 8,064 19.1% 350.6

Wood product manufacturing 263 6,079 14.4% 23.1

Paper manufacturing 32 3,720 8.8% 116.3

Oil and gas extraction 5 2,278 5.4% 455.5

Utilities 14 1,793 4.2% 128.1

Alberta 5,149 94,346 18.3

Oil and gas extraction 95 50,437 53.5% 530.9

Chemical manufacturing 100 6,859 7.3% 68.6

Food manufacturing 94 5,011 5.3% 53.3

Paper manufacturing 13 1,156 1.2% 88.9

Petroleum and coal product manufacturing 15 1,065 1.1% 71.0

Ontario 20,578 184,339 9.0

Transportation equipment manufacturing 551 57,790 31.4% 104.9

Primary metal manufacturing 160 23,869 12.9% 149.2

Chemical manufacturing 498 15,267 8.3% 30.7

Food manufacturing 508 11,655 6.3% 22.9

Machinery manufacturing 1,268 9,508 5.2% 7.5

Source: BC Stats using data provided by Statistics Canada

By the sheer number of firms, each province’s exporters are dominated by the five industries shown 
in Figure 5.8: retail trade; professional, scientific and technical services; agriculture, forestry, fishing and 
hunting; transportation and warehousing; and above all, wholesale trade, which makes up the largest 
share of exporting firms in each province (20 to 25 per cent). 

The available data19 differentiates small and large business exporters for an entire province but not within 
each industry. Nevertheless, we can assume that most firms in the industries in Figure 5.8 are small 
businesses, and while the export intensities of most industries in Figure 5.8 are similar between provinces, 
they are widely different for wholesale trade. Alberta wholesaler firms exported close to $20 million each 
in 2020, B.C. just under $4 million each, and Ontario just over $2 million each.

19 Statistics Canada’s survey on trade by exporter and importer characteristics: Goods.
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FIGURE 5.8
Most Significant Exporting Industries, by Number of Firms, 2020

Number of exporting 
establishments

Value of exports ($m) Export Intensity  
($m/firm)

Wholesale Trade

British Columbia 1,670 6,445 3.9

Alberta 1,073 21,211 19.8

Ontario 5,010 10,686 2.1

Retail Trade

British Columbia 750 358 0.5

Alberta 338 137 0.4

Ontario 1,667 901 0.5

Professional, Scientific and Technical Services

British Columbia 469 448 1.0

Alberta 377 241 0.6

Ontario 1,236 1,771 1.4

Agriculture, Forestry, Fishing and Hunting

British Columbia 323 1,192 3.7

Alberta 521 622 1.2

Ontario 800 1,845 2.3

Transportation and Warehousing

British Columbia 307 429 1.4

Alberta 211 637 3.0

Ontario 945 1,919 2.0

Source: BC Stats using data provided by Statistics Canada

Import/export wholesalers sell goods produced by others, so the discrepancy between the export 
intensities of small businesses in various provinces is partly due to the types of goods produced there 
and sold by wholesalers. For Alberta that would be bulk products with small markups; for Ontario, 
manufactured goods with high value-added; and for B.C. it is somewhere in between. This is illustrated 
by the higher gross margins20 reported by wholesaler firms in Ontario and B.C. (20.9 and 19.7 per cent in 
2019, respectively21) than for those in Alberta (9.2 per cent).

20 Gross margins are the firm’s revenue divided by the direct cost of goods sold before deducting the cost of making the sales, administration and other costs.
21 According to the most recent data available through Statistics Canada’s Annual Wholesale Trade Survey
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Life Story 
Don Freschi studied chemical engineering and started his 
career in B.C. doing research for Teck – Cominco, a Vancouver-
based mining and mineral development company known 
today as Teck Resources Limited. He became fascinated by 
semiconductors and all the specialty materials that were 
needed to create them. His career flowed from working 
as a researcher, to a consultant and then he became an 
entrepreneur producing those specialty materials. Fenix 
Advanced Materials is his second venture in the field of 
advanced manufacturing after he successfully grew and sold 
his first business (Firebird).

What motivated you to start your own business?
The first time I started a business as a logical next step in my 
career. The second time I did it because clients came to me and 
asked me to start the business. There is no better rationale, as 
there was a market, a demand and people wanted us to serve 
that demand.

How has your business been impacted by, and 
adapted to, COVID-19? 
It was crazy. The biggest effect for us was on shipping, as we 
ship worldwide to Europe, Asia and the US, which became 
much more complicated with COVID-19. The impact wasn’t the 
market, our market grew. We produce materials that are used 
in medical imaging and other advanced technologies, so our 
market doubled. 

The other impact was on our supply chain of raw materials 
and consumables. We use gloves and personal protective 
equipment in our production facility and those were harder to 
source. We import raw materials from China, Russia and other 
parts of the world which curtailed our exports. COVID-19 forced 
us to diversify our supply chain. We have been partnering with 
Teck Resources Limited to divert some of their B.C. mining by-
products from their waste stream to be used in our products. 
Many of the materials that we use to create our high purity 
metals are mined in B.C. but require sophisticated technology, 
like ours, to make it into a profitable product.   

Small Business Spotlight: 
Don Freschi, CEO 
Fenix Advanced Materials. Est. 2015

What has been your greatest reward to date as a 
small business in your industry?
It took us two and a half years to get our facility up and running 
and to get our products qualified for use internationally. But 
we did it and five products were qualified for international 
distribution. The products are all oxide-free and high purity 
metals that are hard to find on the market. 

What challenges did you encounter while growing 
your business? How did you overcome these?
One of our challenges was getting the right people. Fortunately, 
when the company that I previously sold moved out of Trail, 
B.C. they left all my old staff. So, I was able to rehire many 
of the people that I worked with before. My advice to other 
entrepreneurs facing similar challenges is that you have to be 
competitive with wages and offer the right fit for the job. Also, 
advertise your location, and if somebody is looking for engaging 
work in a small-town setting with access to hiking, camping and 
the amazing natural world, this could be a great fit. 

What advice do you have for companies who want 
to sell their products overseas/enter international 
markets?
Use the government programs to support you in getting all 
the paperwork in order and making the right connections. The 
programs are really helpful. I have a great shipper who takes care 
of all the details. You have to have the right people to work with. 

The Bottom Line: 
• Fenix Advanced Materials employs eight people and has two 

established product lines. 

• Fenix Advanced Materials is in the process of hiring new 
people and expanding its product lines. 

• In the next five years, they will expand to at least five 
product lines, move into a new facility and capitalize on the 
expanding markets for their products, especially in medical 
imaging. The possibility of a battery product could expand 
their markets even further. 
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CONCLUSION
Small businesses play a vital role in British Columbia’s economy. They represent most businesses in B.C., 
providing 43 per cent of all employment and almost one third of all employment income, and one third 
of GDP. Additionally, small businesses are responsible for 36 per cent of provincial goods exports.

Small businesses are a more essential component of the economy in B.C. than in other provinces. This 
is demonstrated by the fact that B.C. ranks highest among provinces in several key areas, including the 
number of small businesses (101.7 per 1,000 persons), the sector’s contribution to GDP (34 per cent), 
the proportion of workers who are self-employed (18.4 per cent), the contribution of small businesses to 
payrolls (31 per cent), and growth in small business employment over the past five years (2.9 per cent). 

The strength of B.C.’s businesses was tested during 2020 as both large and small businesses managed 
the changes caused by the COVID-19 pandemic. While B.C. saw a relatively large decline in small 
business employment in 2020, it is also perhaps due to our strong and nimble small business sector 
that we have recovered jobs relatively more quickly than in the rest of the country.
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TECHNICAL NOTES
All statistics presented in this document are based on the best data currently available. A comprehensive 
listing of all businesses operating in B.C. or elsewhere does not exist; therefore, business counts must 
be estimated to some extent. BC Stats has combined data from several sources to produce estimates 
of the total number of large and small businesses operating in B.C. and other provinces, as well as the 
employment and payrolls generated by these businesses.

The results may differ from estimates produced in other studies using different data and different 
methodologies. Where there are differences, they will more likely be in terms of absolute numbers, 
rather than the direction of trends or the relative standing of B.C. compared to other provinces. This 
edition of the Small Business Profile incorporates statistical revisions and methodological changes,  
such that year-over-year comparisons should not be made using previous editions. 

Data Sources
Estimates of the number of businesses have been produced using data from Statistics Canada’s Business 
Register and Labour Force Survey. Estimates of employment and payrolls have been produced using 
Statistics Canada’s Survey of Employment, Payrolls and Hours and Labour Force Survey. All self-
employment numbers have been obtained directly from the Labour Force Survey. Data describing 
small business exporters are derived from Statistics Canada’s Trade by Exporter Characteristics data set. 
Supplementary data are from Statistics Canada, the Canadian Federation of Independent Business’s 
Business Barometer, the B.C. Ministry of Finance’s B.C. Budget 2021, Innovation, Science and Economic 
Development Canada’s (The Office of the Superintendent of Bankruptcy Canada) insolvency statistics, 
Canadian Real Estate Association MLS statistics, Canada Mortgage and Housing Corporation housing 
statistics, BC Ferries statistics, Vancouver Airport Authority traffic statistics, Victoria Airport Authority traffic 
statistics, CBRE Hotels’  Trends in the Hotel Industry National Market/Operations Report, BC Registries 
incorporation statistics, the BC Chamber of Commerce COVID Impact Pulse Check publications, and the 
Indigenous  Business and Investment Council COVID-19 Indigenous Business Survey Report. 

Prepared by:
Jeff Dean, BC Stats
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GLOSSARY
Small business 
Although there are a number of different ways a small business can be defined, the most commonly used definition focuses 
on the number of employees. In B.C., a small business is defined as one with fewer than 50 employees, or a business operated 
by a person who is self-employed, without paid help.

The primary sources of data are the Business Register and Labour Force Survey. The Business Register is Statistic Canada’s 
central repository of information on businesses and other institutions. Each year’s Business Register count is a “snapshot in 
time” as of December 31st of that year, counting the businesses that have at least one employee. To count sole proprietorships, 
the Small Business Profile adds the number of people who report to the Labour Force Survey that they are self-employed 
without paid help. Back to document 

Micro business
Micro businesses are those with fewer than five employees, including self-employed individuals without staff and businesses 
with one to four employees. 

Incorporated business
Incorporated businesses consist of those organized and maintained as legal corporations. A corporation is created 
(incorporated) by one or more shareholders who have ownership of the corporation, represented by their holding of 
common stock. 

Self-employed 
Self-employed individuals are defined as individuals who spend most of their working hours operating their own businesses. 
The self-employed can be categorized as either incorporated or unincorporated. Each of these classifications can also be 
divided between those operating with paid help (i.e., with employees) or without paid help (i.e., working by themselves). This 
produces four major categories of self-employed workers. 

Unincorporated business
Unincorporated businesses consist of those not organized and maintained as legal corporations, and wherein the tie between 
members need not be a legally enforceable contract. 

North American Industry Classification System (NAICS)
The North American Industry Classification System (NAICS) is an industry classification system used in Canada, the United 
States and Mexico, which is designed to provide common definitions of the industrial structure of the three countries. NAICS 
is Statistics Canada’s comprehensive system encompassing all economic activities. It has a hierarchical structure: at the highest 
level, it divides the economy into 20 sectors; at lower levels, it further distinguishes the different economic activities in which 
businesses are engaged. 

Non-Standard Sector Definitions
Tourism includes industries such as transportation, accommodation, food services and other tourism-related activities. Further 
information on the tourism sector is available at BC Stats. 

High technology industries may employ a high proportion of scientists and researchers or invest a high proportion of revenues 
in research and development. Other industries that produce high technology products are also included. Further information 
on the high technology sector is available online at BC Stats. 

Secondary manufacturing industries are those that produce goods from the products of other manufacturers. For example, a 
sawmill is a manufacturing operation, but not a secondary manufacturer, because its logs do not come from another manufacturer. 
On the other hand, a factory producing wooden doors with lumber obtained from sawmills is a secondary manufacturer. 

https://www2.gov.bc.ca/gov/content/data/statistics/business-industry-trade/industry/tourism
https://www2.gov.bc.ca/gov/content/data/statistics/business-industry-trade/industry/high-technology
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Gross Domestic Product (GDP) refers to the total market value of all the goods and services produced within national 
or provincial borders during a specified period. The growth rates of GDP provide an indication of how well an industry or an 
economy is doing. The GDP of an industry (also referred to as value added) equals output by the industry minus the value of 
intermediate inputs that were purchased from other industries, domestic or foreign. Value added is a measure of how much 
an industry has contributed to the value of its output over and above the value of intermediate inputs. GDP by industry for the 
economy as a whole is the sum of values added by all industries resident in Canada or the province. 

Small Business Exporter 
For the purposes of this report, a small business exporter is defined as an enterprise with fewer than 50 employees that 
exports goods out of the country, regardless of the value of exports. Small firms can be large exporters and, conversely, some 
large firms are small exporters. While shipments of goods to other provinces and territories and services provided to out-of-
province residents or businesses are also considered exports, such data tabulated by business size are unavailable. 
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APPENDIX 1: 
COUNTS OF SMALL 
BUSINESSES WITH  
EMPLOYEES BY 
INDUSTRY BY 
REGION, 2015-2020

APPENDIX 1
Counts of Small Businesses with Employees by Industry by Region, 2015-2020

2015-2020 Change

BRITISH COLUMBIA 2015 2016 2017 2018 2019 2020 # %

Mining, Oil & Gas 1,282 1,245 1,175 1,170 1,115 1,081 -201 -15.7%

Forestry and Logging 2,320 2,352 2,269 2,239 2,265 2,103 -217 -9.4%

Other Primary 3,959 3,850 3,856 3,893 3,893 3,926 -33 -0.8%

Utilities 177 185 180 178 165 176 -1 -0.6%

Construction 21,865 22,988 23,755 24,823 25,317 25,175 3,310 15.1%

Manufacturing 6,518 6,554 6,517 6,643 6,713 6,758 240 3.7%

Transportation & Storage 7,790 7,792 7,751 7,803 7,979 7,968 178 2.3%

Trade 28,361 28,448 27,846 28,130 27,931 27,545 -816 -2.9%

Finance, Insurance & Real Estate 15,966 16,533 16,659 17,201 17,967 17,712 1,746 10.9%

Health & Education 19,186 19,831 20,105 20,807 21,398 22,082 2,896 15.1%

Public Administration 648 646 620 622 624 627 -21 -3.2%

Professional & Business Serv. 31,162 31,209 31,184 32,090 32,366 32,760 1,598 5.1%

Information, Culture & Recreation 5,220 5,338 5,783 5,978 6,082 6,048 828 15.9%

Other Services 26,930 27,162 26,932 27,508 28,169 28,354 1,424 5.3%

Total 184,517 188,057 190,401 193,508 197,825 197,127 12,610 6.8%

High Tech 9,464 9,789 10,105 10,462 10,542 10,740 1,276 13.5%

Tourism 16,153 16,244 16,201 16,365 16,710 16,828 675 4.2%

Secondary Manufacturing 5,663 5,674 5,594 5,678 5,672 5,686 23 0.4%

2015-2020 Change

VANCOUVER ISLAND/COAST 2015 2016 2017 2018 2019 2020 # %

Mining, Oil & Gas 69 76 74 77 67 67 -2 -2.9%

Forestry and Logging 646 659 648 625 607 551 -95 -14.7%

Other Primary 518 530 522 523 516 516 -2 -0.4%

Utilities 33 35 35 35 29 28 -5 -15.2%

Construction 3,503 3,643 3,777 3,967 4,028 4,023 520 14.8%

Manufacturing 892 939 942 958 978 970 78 8.7%

Transportation & Storage 881 898 891 884 893 871 -10 -1.1%

Trade 4,458 4,457 4,371 4,430 4,362 4,336 -122 -2.7%

Finance, Insurance & Real Estate 2,260 2,281 2,325 2,389 2,538 2,546 286 12.7%

Health & Education 3,530 3,615 3,654 3,798 3,903 3,958 428 12.1%

Public Administration 313 315 306 301 298 306 -7 -2.2%

Professional & Business Serv. 4,733 4,727 4,730 4,846 4,869 4,921 188 4.0%

Information, Culture & Recreation 773 762 831 849 873 855 82 10.6%

Other Services 4,252 4,301 4,249 4,272 4,327 4,361 109 2.6%

Total 28,487 28,970 29,323 29,659 30,239 30,120 1,633 5.7%

High Tech 1,435 1,493 1,508 1,550 1,573 1,599 164 11.4%

Tourism 2,721 2,768 2,749 2,741 2,785 2,761 40 1.5%

Secondary Manufacturing 740 770 768 778 783 781 41 5.5%
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2015-2020 Change

MAINLAND/SOUTHWEST 2015 2016 2017 2018 2019 2020 # %

Mining, Oil & Gas 484 450 417 429 397 387 -97 -20.0%

Forestry and Logging 265 266 264 259 269 244 -21 -7.9%

Other Primary 1,894 1,838 1,869 1,898 1,904 1,916 22 1.2%

Utilities 60 55 46 47 46 55 -5 -8.3%

Construction 12,235 13,098 13,708 14,429 14,707 14,611 2,376 19.4%

Manufacturing 4,240 4,239 4,189 4,267 4,295 4,305 65 1.5%

Transportation & Storage 4,471 4,431 4,436 4,481 4,661 4,767 296 6.6%

Trade 17,429 17,494 17,178 17,323 17,180 16,844 -585 -3.4%

Finance, Insurance & Real Estate 10,391 10,851 10,963 11,358 11,786 11,607 1,216 11.7%

Health & Education 11,543 12,000 12,183 12,624 13,000 13,515 1,972 17.1%

Public Administration 131 128 121 129 153 144 13 9.9%

Professional & Business Serv. 20,447 20,559 20,592 21,227 21,616 21,870 1,423 7.0%

Information, Culture & Recreation 3,219 3,332 3,631 3,758 3,855 3,845 626 19.4%

Other Services 15,900 15,935 15,858 16,320 16,742 16,997 1,097 6.9%

Total 112,132 114,723 116,807 119,100 122,085 121,827 9,695 8.6%

High Tech 6,320 6,547 6,805 7,053 7,237 7,415 1,095 17.3%

Tourism 9,350 9,345 9,320 9,493 9,686 9,824 474 5.1%

Secondary Manufacturing 3,835 3,829 3,765 3,828 3,821 3,804 -31 -0.8%

2015-2020 Change

THOMPSON-OKANAGAN 2015 2016 2017 2018 2019 2020 # %

Mining, Oil & Gas 139 115 116 113 112 111 -28 -20.1%

Forestry and Logging 401 411 372 373 368 343 -58 -14.5%

Other Primary 969 923 929 926 939 948 -21 -2.2%

Utilities 34 39 42 42 36 35 1 2.9%

Construction 3,134 3,234 3,297 3,459 3,502 3,464 330 10.5%

Manufacturing 837 837 859 865 871 911 74 8.8%

Transportation & Storage 847 892 861 867 829 810 -37 -4.4%

Trade 3,437 3,469 3,360 3,431 3,414 3,394 -43 -1.3%

Finance, Insurance & Real Estate 1,813 1,869 1,865 1,933 2,047 2,004 191 10.5%

Health & Education 2,294 2,363 2,373 2,460 2,545 2,609 315 13.7%

Public Administration 83 79 69 70 65 66 -17 -20.5%

Professional & Business Serv. 3,110 3,081 3,087 3,182 3,229 3,276 166 5.3%

Information, Culture & Recreation 597 602 667 681 700 689 92 15.4%

Other Services 3,356 3,424 3,349 3,444 3,546 3,495 139 4.1%

Total 22,167 22,520 22,621 23,034 23,521 23,364 1,197 5.4%

High Tech 790 799 862 860 884 891 101 12.8%

Tourism 2,058 2,096 2,071 2,106 2,174 2,160 102 5.0%

Secondary Manufacturing 645 636 632 634 621 652 7 1.1%
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2015-2020 Change

KOOTENAY 2015 2016 2017 2018 2019 2020 # %

Mining, Oil & Gas 46 45 38 35 34 35 -11 -23.9%

Forestry and Logging 166 167 158 160 161 157 -9 -5.4%

Other Primary 152 150 146 148 138 147 -5 -3.3%

Utilities 18 18 20 19 20 22 4 22.2%

Construction 864 872 873 884 915 912 48 5.6%

Manufacturing 201 202 196 203 215 223 22 10.9%

Transportation & Storage 251 251 261 260 260 256 5 2.0%

Trade 990 978 971 993 1,003 986 -4 -0.4%

Finance, Insurance & Real Estate 427 437 413 420 445 428 1 0.2%

Health & Education 578 588 614 635 642 666 88 15.2%

Public Administration 46 49 46 43 43 43 -3 -6.5%

Professional & Business Serv. 709 692 706 743 734 736 27 3.8%

Information, Culture & Recreation 233 233 235 236 251 248 15 6.4%

Other Services 1,025 1,032 1,037 1,066 1,083 1,087 62 6.0%

Total 5,985 6,005 6,046 6,144 6,306 6,287 302 5.0%

High Tech 215 221 228 241 233 229 14 6.5%

Tourism 700 708 706 707 739 747 47 6.7%

Secondary Manufacturing 164 161 159 163 171 173 9 5.5%

2015-2020 Change

CARIBOO 2015 2016 2017 2018 2019 2020 # %

Mining, Oil & Gas 39 39 35 33 31 31 -8 -20.5%

Forestry and Logging 416 421 415 430 443 405 -11 -2.6%

Other Primary 140 131 124 136 131 133 -7 -5.0%

Utilities 9 10 10 11 9 8 -1 -11.1%

Construction 782 800 797 811 813 810 28 3.6%

Manufacturing 181 167 166 163 159 163 -18 -9.9%

Transportation & Storage 443 450 452 460 464 424 -19 -4.3%

Trade 996 992 954 930 939 935 -61 -6.1%

Finance, Insurance & Real Estate 413 407 394 384 423 393 -20 -4.8%

Health & Education 617 634 640 637 659 641 24 3.9%

Public Administration 29 29 32 31 25 26 -3 -10.3%

Professional & Business Serv. 678 674 674 658 647 653 -25 -3.7%

Information, Culture & Recreation 140 147 155 152 142 141 1 0.7%

Other Services 938 948 938 939 963 915 -23 -2.5%

Total 6,081 6,124 6,083 6,057 6,151 5,963 -118 -1.9%

High Tech 149 149 151 158 147 146 -3 -2.0%

Tourism 536 553 556 548 550 531 -5 -0.9%

Secondary Manufacturing 152 144 141 135 133 136 -16 -10.5%
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2015-2020 Change

NORTH COAST & NECHAKO 2015 2016 2017 2018 2019 2020 # %

Mining, Oil & Gas 28 33 37 42 44 36 8 28.6%

Forestry and Logging 344 344 337 317 339 324 -20 -5.8%

Other Primary 122 104 106 104 106 105 -17 -13.9%

Utilities 10 11 12 11 12 12 2 20.0%

Construction 427 438 427 423 435 435 8 1.9%

Manufacturing 91 95 86 89 92 93 2 2.2%

Transportation & Storage 261 266 268 268 282 266 5 1.9%

Trade 563 562 558 569 570 569 6 1.1%

Finance, Insurance & Real Estate 208 226 223 228 228 244 36 17.3%

Health & Education 277 290 291 308 305 313 36 13.0%

Public Administration 40 41 38 38 34 35 -5 -12.5%

Professional & Business Serv. 404 392 387 370 371 375 -29 -7.2%

Information, Culture & Recreation 108 102 102 107 111 107 -1 -0.9%

Other Services 598 589 599 601 603 599 1 0.2%

Total 3,616 3,629 3,629 3,623 3,683 3,661 45 1.2%

High Tech 109 113 106 111 117 118 9 8.3%

Tourism 435 412 416 412 423 404 -31 -7.1%

Secondary Manufacturing 60 68 60 57 57 61 1 1.7%

2015-2020 Change

NORTHEAST 2015 2016 2017 2018 2019 2020 # %

Mining, Oil & Gas 391 397 372 376 356 344 -47 -12.0%

Forestry and Logging 78 80 70 72 72 70 -8 -10.3%

Other Primary 138 137 128 125 132 126 -12 -8.7%

Utilities 9 13 12 11 11 13 4 44.4%

Construction 662 641 602 590 595 566 -96 -14.5%

Manufacturing 65 65 68 66 68 66 1 1.5%

Transportation & Storage 513 470 442 440 444 416 -97 -18.9%

Trade 455 458 426 433 431 425 -30 -6.6%

Finance, Insurance & Real Estate 246 245 236 227 243 230 -16 -6.5%

Health & Education 224 224 224 222 221 230 6 2.7%

Public Administration 4 3 6 6 3 5 1 25.0%

Professional & Business Serv. 545 504 461 490 476 458 -87 -16.0%

Information, Culture & Recreation 73 71 73 78 81 84 11 15.1%

Other Services 664 652 613 601 616 588 -76 -11.4%

Total 4,342 4,207 3,998 3,971 4,002 3,868 -474 -10.9%

High Tech 179 174 160 172 172 173 -6 -3.4%

Tourism 256 253 254 252 259 261 5 2.0%

Secondary Manufacturing 56 56 60 54 54 54 -2 -3.6%

Figures do not add to the total because the provincial total includes some businesses for which the region is unknown

Figures do not add to the regional total because some businesses could not be classified by industry

There was a data break in 2014, such that growth can only be calculated from 2014 to 2019

Source: BC Stats using data supplied by Statistics Canada
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APPENDIX 2: 
BRITISH COLUMBIA 
SELF-EMPLOYMENT  
BY AGE AND 
GENDER

APPENDIX 2
British Columbia Self-Employment by Age and Gender (Thousands)

Sex Age 2015 2016 2017 2018 2019 2020
Growth 

2015-2020

Incidence 
(share of 

employment)

Both Sexes 15 years and Over 419.4 429.6 449.2 460.2 472.7 457.4 9.1% 18.4%

15 - 24 years 11.6 10.5 10.8 12.9 12.4 11.4 -1.7% 3.8%

25 - 34 years 59.9 62.4 64.1 68.3 68.6 62.9 5.0% 11.3%

35 - 44 years 92.1 91.7 95.4 102.1 103.7 90.1 -2.2% 16.7%

45 - 54 years 115.0 112.1 121.6 111.7 116.1 112.8 -1.9% 21.5%

55 - 64 years 101.2 105.7 107.8 111.8 107.6 119.6 18.2% 27.4%

65 years and Over 39.6 47.2 49.6 53.4 64.3 60.7 53.3% 44.9%

Male 15 years and Over 258.7 264.9 277.8 285.6 293.8 278.7 7.7% 21.3%

15 - 24 years 7.4 5.8 6.7 7.3 6.4 8.2 10.8% 5.3%

25 - 34 years 35.2 37.1 39.1 42.1 41.7 38.7 9.9% 13.2%

35 - 44 years 55.5 58.3 57.1 62.8 65.3 53.2 -4.1% 18.8%

45 - 54 years 69.3 67.8 76.8 67.4 72.6 64.1 -7.5% 24.3%

55 - 64 years 63.6 66.5 65.0 70.0 66.4 73.7 15.9% 31.8%

65 years and Over 27.8 29.4 33.1 36.1 41.3 40.7 46.4% 50.0%

Female 15 years and Over 160.7 164.6 171.4 174.5 178.9 178.7 11.2% 15.1%

15 - 24 years 4.1 4.7 4.1 5.6 6.0 3.1 -24.4% 2.2%

25 - 34 years 24.6 25.3 25.0 26.2 26.9 24.2 -1.6% 9.2%

35 - 44 years 36.7 33.3 38.3 39.3 38.4 36.9 0.5% 14.3%

45 - 54 years 45.8 44.3 44.8 44.4 43.5 48.7 6.3% 18.6%

55 - 64 years 37.7 39.2 42.8 41.8 41.2 45.9 21.8% 22.4%

65 years and Over 11.9 17.8 16.5 17.3 23.0 19.9 67.2% 36.9%

Note: Includes unpaid family workers.

Source: Statistics Canada
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APPENDIX 3
Change in Employment for Selected Industries, Indexed to the Level of Employment in February 2020

Source: Statistics Canada and BC Stats.

Note: To judge the scale of the changes, the numbers in the callout boxes are the level of employment in February 2020.

June 21Minimum PointFebruary 20

303K Tourism - total

132K Public administration 
28K Religious, grant-making, civic, and professional and similar organizations 

25K Personal and laundry services 

25K Repair and maintenance 
169K Full-service restaurants and limited-service eating places 

8K Drinking places (alcoholic beverages) 
11K Special food services 

34K Traveller accommodation 
43K Amusement, gambling and recreation industries 

8K Performing arts, spectator sports and related industries 

50K Social assistance 

59K Nursing and residential care facilities 

87K Hospitals 

85K Ambulatory health care services 
179K Education special 

102K Administrative and support, waste
management and remediation services 

18K Management of companies and enterprises 

11K Other professional, scientific and technical services 

4K Advertising, public relations, and related services 
9K Scientific research and development services 

15K Management, scientific and technical consulting services 
31K Computer systems design and related services 

30K Architectural, engineering and related services 
18K Accounting, tax preparation, bookkeeping and payroll services 

18K Legal services 
44K Real estate and rental and leasing 

90K Finance and insurance 

3K Data processing and hosting

20K Telecommunications 

3K Broadcasting (except Internet) 

13K Motion picture and sound recording

13K Publishing industries 
9K Warehousing and storage 

7K Couriers and messengers 
24K Support activities for transportation 

2K Taxis and limousines
14K Transit and ground passenger transportation 

3K Non-scheduled air transportation 
117K Transportation and warehousing 

6K Non-store retailers 

16K Miscellaneous store retailers 

30K General merchandise stores 

13K Sporting goods, hobby, book and music stores 

31K Clothing and clothing accessories stores 

10K Gasoline stations 

29K Health and personal care stores 

10K Specialty food stores 

58K Grocery stores 

8K Electronics and appliance stores 
5K Home furnishings stores 

7K Automotive parts, accessories and tire stores 
281K Retail trade 

98K Wholesale trade 
151K Manufacturing 

161K Construction 

12K Utilities 
18K Mining, quarrying, and oil and gas extraction 

14K Forestry, logging and support 

2328K All industries, total

20%

60%

80%

100%

140%

160%



Small  Business Profi le |  2021 75

Change in Employment During the Pandemic for Selected Industries,  
Indexed to the Level of Employment in February 2020

Industry

Employment, 
Feb 2020 

(thousands)

Max job loss 
during the 

pandemic (% of 
jobs lost)

Recovery as of June 
2021 (employment 
relative to February 

2020)

Goods producing industries 356.4 -12.3% 7.3%

Forestry, logging and support 13.5 -6.6% 44.0%

Mining, quarrying, and oil and gas extraction 18.5 -6.3% 16.5%

Utilities 12.2 -2.0% 1.0%

Construction 161.0 -13.9% 8.5%

Construction of buildings 42.8 -14.0% 4.2%

Heavy and civil engineering construction 24.0 -17.5% 9.3%

Specialty trade contractors 94.3 -13.3% 10.2%

Manufacturing 151.2 -12.7% 2.0%

Service producing industries 1915.4 -19.3% -2.2%

Wholesale trade 98.2 -11.6% -1.5%

Retail trade 281.1 -19.4% -0.6%

Motor vehicle and parts dealers 30.8 -23.8% -3.5%

Furniture and home furnishings stores 10.0 -37.9% -6.8%

Electronics and appliance stores 8.1 -24.9% -11.6%

Building material and garden equipment and supplies dealers 19.8 -13.7% 11.9%

Food and beverage stores 77.0 -3.7% 6.5%

Grocery stores 57.9 -0.2% 7.7%

Specialty food stores 9.6 -27.3% 0.6%

Health and personal care stores 29.0 -16.3% -5.6%

Gasoline stations 10.2 -12.6% 5.3%

Clothing and clothing accessories stores 30.8 -53.0% -17.4%

Sporting goods, hobby, book and music stores 13.3 -37.4% -17.2%

General merchandise stores 29.8 -9.4% 4.1%

Miscellaneous store retailers 16.4 -37.8% -1.9%

Non-store retailers 5.9 -9.7% 26.0%

Transportation and warehousing 117.5 -13.4% -2.3%

Air transportation 17.1 -32.7% -39.0%

Rail transportation 5.5 -8.9% 4.8%

Truck transportation 24.3 -9.0% 6.4%

General freight trucking 13.8 -4.3% 8.3%

Specialized freight trucking 10.4 -14.5% 4.9%

Transit and ground passenger transportation 13.8 -19.1% -11.6%

Taxi and limousine service 2.1 -49.1% -41.0%

School and employee bus transportation 0.7 -60.7% -100.0%

Charter bus industry 1.0 -68.3% -48.1%

Support activities for transportation 23.7 -16.4% -7.9%

Couriers and messengers 7.3 -5.2% 23.7%
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Industry

Employment, 
Feb 2020 

(thousands)

Max job loss 
during the 

pandemic (% of 
jobs lost)

Recovery as of June 
2021 (employment 
relative to February 

2020)

Warehousing and storage 9.5 -12.6% 28.6%

Information and cultural industries 57.8 -15.8% -3.2%

Publishing industries 12.8 -7.4% 1.2%

Motion picture and sound recording industries 13.3 -44.9% 4.6%

Broadcasting (except Internet) 3.3 -7.5% -8.2%

Telecommunications 20.2 -8.9% -13.5%

Data processing, hosting, and related services 3.2 -1.3% 28.3%

Other information services 5.0 -14.8% -11.2%

Finance and insurance 89.6 -4.7% 2.1%

Real estate and rental and leasing 43.8 -18.2% -0.5%

Professional, scientific and technical services 138.5 -7.2% 11.2%

Legal services 18.2 -11.3% 3.8%

Accounting, tax preparation, bookkeeping and payroll 
services 17.6 -9.7% 4.2%

Architectural, engineering and related services 29.9 -6.5% 8.0%

Specialized design services 2.3 -15.4% 2.2%

Computer systems design and related services 31.4 -1.5% 17.0%

Management, scientific and technical consulting services 15.0 -12.2% 10.5%

Scientific research and development services 8.7 -3.4% 38.0%

Advertising, public relations, and related services 4.3 -24.5% -6.5%

Other professional, scientific and technical services 11.1 -14.1% 15.0%

Management of companies and enterprises 18.2 -7.4% 4.9%

Administrative and support, waste management and 
remediation services 102.3 -14.0% 1.8%

Administrative and support services 94.9 -14.0% 2.2%

Office administrative services 5.9 -10.8% -4.3%

Employment services 21.6 -18.2% -2.6%

Business support services 6.4 -33.1% 5.6%

Travel arrangement and reservation services 7.7 -43.7% -42.8%

Investigation and security services 17.4 -4.4% 13.6%

Services to buildings and dwellings 27.7 -8.0% 14.4%

Other support services 6.7 -15.2% 0.9%

Waste management and remediation services 7.4 -14.3% -4.5%

Waste collection 3.0 -13.7% -4.6%

Waste treatment and disposal 2.1 -24.9% -9.5%

Remediation and other waste management services 2.3 -21.6% 0.3%

Educational services 196.6 -46.8% -9.6%

Health care and social assistance 282.0 -12.7% 7.4%

Ambulatory health care services 85.4 -25.1% 19.1%

Hospitals 86.9 -15.1% -11.5%

Nursing and residential care facilities 59.4 0.1% 27.1%
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Industry

Employment, 
Feb 2020 

(thousands)

Max job loss 
during the 

pandemic (% of 
jobs lost)

Recovery as of June 
2021 (employment 
relative to February 

2020)

Social assistance 50.3 -26.1% -3.3%

Arts, entertainment and recreation 54.3 -61.5% -36.7%

Performing arts, spectator sports and related industries 8.1 -56.6% -47.2%

Heritage institutions 3.1 -24.3% 2.7%

Amusement, gambling and recreation industries 43.1 -65.3% -37.6%

Accommodation and food services 225.5 -53.8% -19.9%

Accommodation services 37.0 -62.7% -27.1%

Traveller accommodation 34.5 -66.1% -33.2%

Recreational vehicle (RV) parks and recreational camps 1.6 -18.8% 92.3%

Rooming and boarding houses 0.9 -41.0% -4.3%

Food services and drinking places 188.5 -52.0% -18.4%

Special food services 10.9 -61.0% -44.8%

Drinking places (alcoholic beverages) 8.4 -69.8% -38.7%

Full-service restaurants and limited-service eating places 169.2 -50.6% -15.7%

Other services (except public administration) 77.6 -29.8% -4.7%

Repair and maintenance 25.0 -21.3% -1.9%

Personal and laundry services 25.1 -52.4% -10.8%

Religious, grant-making, civic, and professional and similar 
organizations 27.5 -18.6% -1.8%

Public administration 132.4 -3.5% 9.3%

Federal government public administration 32.5 -0.9% 21.2%

Provincial and territorial public administration 34.0 0.1% 22.0%

Local, municipal and regional public administration 54.6 -18.0% -4.8%

Aboriginal public administration 11.3 -8.8% 4.9%

Unclassified businesses 56.0 -21.9% 0.3%

Industrial aggregate including unclassified businesses 2327.8 -18.0% -0.7%

Tourism - total 303.2 -50.5% -21.6%

Tourism - transportation 39.2 -21.3% -21.8%

Tourism - attractions & recreation 49.4 -61.3% -34.6%

Tourism - accommodation 37.0 -62.7% -27.1%

Tourism - food & beverage 177.6 -51.5% -16.8%

Tourism - travel services 7.7 -43.7% -42.8%

Source: Statistics Canada prepared by BC Stats.

Note: Numbers do not always add to industry totals because of data suppression.

*  Tourism satellite industry aggregation is approximate, based on available data.
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SMALL BUSINESS RESOURCES

HOW B.C. HELPS SMALL BUSINESS OWNERS

COVID-19 Supports for Business
www.gov.bc.ca/covid19bizsupports

Starting a Small Business Guide 
(Available in English, Korean, Punjabi, Simplified and Traditional Chinese)
www.gov.bc.ca/resourcessmallbusiness

Import / Export Guide 
(Available in English, Korean, Punjabi, Simplified and Traditional Chinese)
www.gov.bc.ca/resourcessmallbusiness

Indigenous Small Business Resource Handout
www.gov.bc.ca/indigenoussmallbusinessresources

Starting a Restaurant in B.C. 
www.gov.bc.ca/startingarestaurant

PreparedBC: Guide for Small Business
www.gov.bc.ca/preparedbc

Starting a Franchise in B.C.
www.gov.bc.ca/startingafranchise

Small Business Profile
www.gov.bc.ca/smallbusinessprofile

Civil Resolution Tribunal 
www.civilresolutionbc.ca

More small business resources 
www.gov.bc.ca/smallbusiness

ONLINE PUBLICATIONS AND RESOURCES

SMALL BUSINESS RESOURCES

British Columbia’s  
Small Business Resources

This handout (available in English, Korean, Punjabi and Simplified Chinese at 
www.gov.bc.ca/resourcessmallbusiness) provides information to 
support small business startup and growth highlighting services 
for entrepreneurs and small business owners. The list of services 
is not exhaustive, but it identifies some key resources to support 
your business startup and grow.

Regulatory and Service Improvement – When dealing with 
government, small businesses want understandable and 
predictable requirements, and accessible services. Check out recent 
improvements at: www.gov.bc.ca/regulatoryreform

Small Business BC  
B.C.’s premier resource centre for comprehensive small business 
information, products and services. Funded by the provincial 
and federal governments, Small Business BC can assist you 
with business planning, financing, registration and any other 
topics related to starting and growing a business in B.C.                                                
www.smallbusinessbc.ca

OneStop Business Registry  
Complete the most commonly required business registrations and 
transactions online. 
www.bcbusinessregistry.ca

BizPaL  
A free online service that provides simplified access to information 
about business permits and licences that may be required for a 
particular business type and its related activities from Provincial, 
Federal and local governments.  
www.bcbizpal.ca

Mobile Business Licence Program
Allows certain types of businesses to operate across municipal 
boundaries. Please contact your local municipality to see if a Mobile 
Business Licence is available in your community.  
www.gov.bc.ca/mobilebusinesslicence

Business Advisory Services

Government Service

Tools and Resources

Education

Financing

Online Registration

Permits and Licences

Mentorship

Export
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Innovation Canada
Provides a personalized list of funding, loans, tax credits, wage 
subsidies, internships and more in less than three minutes.
http://innovation.canada.ca

Investment Capital Programs  
Offering tax credits to investors making equity capital investments 
in qualifying British Columbia based small businesses. 
Ph: 1 800 665-6597  
www.equitycapital.gov.bc.ca
 
Provincial Sales Tax (PST)
Have PST questions? Contact us for provincial sales tax information 
and assistance, including a helpline, email rulings support, videos, 
forms and publications to answer questions about PST.
Ph: 1 877 388-4440
gov.bc.ca/PST

Service BC  
Province-wide access to government services including key 
government transactions for business – in person, online or over 
the phone.  
Service BC Contact Centre: 1 800 663-7867  
www.servicebc.gov.bc.ca

Société de développement 
économique
Provides business information, support, networking, training and 
mentoring for francophone and francophile business in British 
Columbia.
Ph: 604 732-3534
www.sdecb.com

Western Economic Diversification Canada  
Working to diversify the western economy, by supporting business 
development through initiatives like the Western Innovation 
Initiative to assist small and medium sized enterprises to 
commercialize new and innovative technologies.                 
Ph: 1 888 338-9378   
www.wd-deo.gc.ca/eng/home.asp

Women’s Enterprise Centre  
B.C.’s leading resource for women entrepreneurs, offering 
skills development, business loans, free business guidance, 
business resources, mentoring, networking and events.               
Ph: 1 800 643-7014 
www.womensenterprise.ca

WorkBC Employment Services Centres 
With 84 main locations across B.C., WorkBC Centres support 
employees locating and retaining a job through two categories 
of service. Self-Service Services and Personal Services Support. 
www.workbccentres.ca

WorkBC.ca  
Learn about training programs, read success stories and access 
business and employment resources.
Ph: 1 877 952-6914 
www.workbc.ca

WorkSafeBC
Employers must ensure the health and safety of their workers. 
WorkSafeBC can help you understand what’s required to meet your 
legal obligations for a healthy and safe workplace.
www.worksafebc.com

Address Change BC  
If you are moving within British Columbia, you can use Address 
Change BC to update your business records with provincial and 
local government organizations.  
www.addresschange.gov.bc.ca

BCBid  
Access, create, browse and compete on public sector business 
opportunities. 
Enquiry BC line: 1 800 663-7867   
www.bcbid.gov.bc.ca

BC Online 
Access to e-government services for legal, business, government 
and professionals. Online information is available for the corporate 
registry, property assessments and court services.  
www.bconline.gov.bc.ca

BritishColumbia.ca  
Trade and Invest BC showcases the province to investors, 
providing information related to its sectors, communities and 
opportunities, while also providing resources for B.C. companies 
seeking to grow their export capabilities.  
www.britishcolumbia.ca

Business Development Bank of Canada
Helps develop strong Canadian businesses through financing, 
advisory services and capital with a focus on small and 
medium-sized enterprises. 
Ph: 1 877 232-2269
www.bdc.ca

Community Futures British Columbia  
Delivers a variety of services ranging from strategic economic 
and succession planning, technical and advisory services, loans, 
self-employment assistance, counselling, assistance and services 
targeted to youth and entrepreneurs with disabilities.   
Ph: 604 289-4222 
www.communityfutures.ca

Corporate Online   
Provides online filings to create and maintain companies  
in British Columbia.  
www.corporateonline.gov.bc.ca

Employers’ Advisers Office  
Providing independent advice, assistance, representation and  
education to employers, potential employers and employer 
associations concerning workers’ compensation issues.                
Ph: 1 800 925-2233  
www.gov.bc.ca/employersadvisers 

eTaxBC  
eTaxBC is a free convenient BC Government online tax 
application providing 24/7 secure access to manage your 
account, file returns and make payments.   
Ph: 1 877 388-4440 
gov.bc.ca/etaxbcinfo

FrontCounter BC  
FrontCounter BC provides a single point of contact service to 
assist clients with licences, permits, registrations and other 
authorizations required to utilize the B.C.’s natural resources.
Enquiry BC line: 1 877 855-3222 
www.frontcounterbc.gov.bc.ca

Futurpreneur  
Provides mentoring services and loans to grow the economy  
one young entrepreneur at a time.     
Ph: 1 866 646-2922   
www.futurpreneur.ca

gov.bc.ca/etaxbcinfo

gov.bc.ca/PST

https://www2.gov.bc.ca/gov/content/taxes/etaxbc
https://www2.gov.bc.ca/gov/content/taxes/sales-taxes/pst
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